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Learning Integration for Developing  Communication in Field Trip 

Media 
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: ,  , ,  
 

 
ABSTRACT 

The article presents the concept of Thai language learning 
integration via field trips. Such learning trips has been well received to 
enhance language learning experience. In the Thai language learning 
context, the field trips could facilitate the learning process of Thai 
Language forms (i.e., grammar) and functions (i.e., meanings and use) 
learners learn from classes. This study is to enrich the Thai language 
learner’s communication skills in listening, speaking, reading and writing 
in authentic contexts through field trips. 

1    
  

  



2

2 

 
Keywords: Learning Integration, Communication Skill,  

Communication, Field Trip Media 
 

 
Communication

Berlo : 72
Source

Message Channel Receiver)  
 
 
 
 
 
 

 
 
 

 
 

 S-M-C-R Berlo 
 :  (2543: 32) 



3

3 

 
Berlo 

S M C R Model 
 

1. Source) 
“ ” (Encode) 

 
2. Message) 
 
3. Channel) 

5 
 

4. Receiver) 
“ ”  (Decode) 

  

 
1. Communication Skills

 



4

4 

2. Attitudes

 
3. Knowledge Levels

  

 
4. Socio-Culture System

 

 



5

5 

 : 1

 

“

: 4, 8

 

, 2536: 25 - 27  



6

6 

1. Language and Meaning

Text
“ ”

 
2. Language and Context

Context “
 

3. Language and Register
“

 
4. Language Learning and Context

 



7

7 

 

: 21
Skills

Communication Literacy

 
 

 

 



8

8 

Process
Facilitator

Coaching
 

Passive Learning
Active Learning  

Active Learning

 

   
2557: 39 – 40

 

 



9

9 

(Constructivism)

 

: 12)  
1. Curriculum Integration

 
2. (Instructional Integration

 

: -  

 
 

1. 
 

2.  
 

 
 



10

10 

: 
 

1. Intradisciplinary  
  

“ ” Theme

 
 

2. Interdisciplinary

“Theme”  

Theme

: 11



11

11 

 
 

 
1.   

    
  

 



12

12 

2.   
  

  
3. 

 
4. 

 
5. 

 

 

Authentic Assessment
: 39 – 40  

1. 

 
2. 

 
3. Child – Center

Cooperative Learning
 

4. Integration  
-  
-  



13

13 

- 
 

5. 

 
 

 

(Abruscato and Hassard :

( : 345  - 346

   
Swan (1970: 2



14

14 

 
Fenton (1996: 8 – 11) 

 
1. 

 
2. 

 
3. 

 
 

 

 

 



15

15 

(1) 

 

 
(2) 

 
 

(3)  

 

Social Media

 



16

16 

  
 

 
 

  

 

 

1. 

 

-  
-  
- 

 
2. 

 
- 

 
- 

 
-  

-  
- 
-  
-  

3. 

 

-  
-  
- 

 
4. 

 

-  
-  
-  
- 

 



17

17 

 
 

  

 

 

1. 

 

-  
-  
-  
-  
-  
- 

 

 
3 

  

 

 

1. 

 

 

-  
-  
-  
- 

 

2. 

Social 
Media  

 
3. 

Feed Back
 

 

-  
-  
-  
-  
-  
- 

 

 



18

18 

  

 
 

 

 

 
 
 
 
 
 
 
 



19

19 

 
 

 
:  

:  
:  

 
Integrated 

Instruction) :  
(  

:  
  
  

:  
“  

 
:  

 
:

 
 . (2536).  

  3. : . 
). : :  

 
:  

20 – 25. 
Abruscato, J and J. Hassard.  Loving and Beyond : Science  

Teaching for the Humanistic Classroom. California: Pacific 
Palisodaes , Goodyear Publishing. 

Berlo, D. K. The Process of Communication : on Introduction  



20

20 

to Theory and Practice. New York: Holt Pinehart and Winston. 
Fenton, M. G. (1996). Back to our roots in nature’s classroom. Young  

Children. (March): 8 – 11.
Swan , M.D. (1970). Tips and Tricks in Outdoor Education. Illinois: The  

Interstate Printer  and Publishers. 
 
 



21

21 

 

 

Development Guidelines in Tourism Potential Management 

of Omkaew Community Srisuk  

Sub-District Srinarong District Surin Province 
1   
2  

 

  

 

1. 

 

1 

 
2  



22

22 

 

 

 

:   , ,  

  
 

Abstract 

The main objective of this academic article were to (1) find 

potentials of Community-based Tourism (CBT) management found in 

Ban Aom Kaew by considering CBT Contexts and (2) development 

suggestions for CBT development in the selected area. Sample 

representatives of this study were village leaders, tourism development 

officers, and local scholars chosen by Purposive Sampling. Informal 
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Interview was used for data collection while Descriptive Analysis were 

employed for data analysis. The results were demonstrated as follows: 

1. Considering CBT Contexts, the CBT potentials found in Ban 

Aom Kaew, a CBT destination in the province of Surin, were inefficient. 

Some weaknesses were determined consisting of (1) limited tourism 

resources with only natural destinations, (2) a weak cooperation among 

occupational groups, (3) unprofessional management on tourism 

attractions, insufficient tour guide services, home stay accommodations, 

local souvenirs, and public relations to the target groups, and (4) 

uncreative learning and knowledge exchange between the villagers and 

the visitors. 

2. In relations to the development guidelines in Ban Aom 

Kaew, there should be (1) a participatory management among 

households, temples, and schools by selecting representatives to be 

entitled as Planning Committee responsible for establishment of best 

practices, performance monitoring, and evaluation of CBT in the area. 

Additionally, (2) A cooperation for composing CBT knowledge from 

outside organizations and travel agencies in the province and CBT 

practical training courses provided for the villagers should be focused 

on. 

Keywords:  Community-based Tourism, Development Suggestions, 

Ban Aom Kaew 
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Abstract 

This study aims to analyze the context of tourism activities at 

the Sanuannok community and to suggest activities for tourism 

development. Moreover, this research aims to study the process of 

tourism activities development at the Sanuannok village and to give 

examples on how creative tourism activities can be developed based 

on a theoretical model of specific creative tourism, which focuses on 
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the six points of local identity, improving skills of tourists, emphasis on 

experience, intangible resources, custom and participation of tourists. 

Using the aforementioned six point theoretical model, the 

analysis has found that the context of the tourism activities at the 

Sanuannok community has both advantages and disadvantages of the 

community. In particular, there are certain features in the development 

and processing of the tourism activities that are lacking. For example, 

the tourism planners and development at the Sanuannok community 

may need to more enhance the experience for visitors at the 

Sanuannok community by making it interactive – the tourists can 

participate in activities such as learning the way of spinning the thread, 

producing silk, drawing on the fabric and sewing the souvenir. The 

emphasis is on the management of intangible resources, such as the 

shift from the sale of ready-made silk fabrics to tied fabrics to allowing 

tourists to participate in the local production before they do the actual 

purchase. Moreover, tourists can learn the locals’ way of life by means 

of homestay or giving them access to local silk production facilities – a 

mutually beneficial and sustainable form of tourism. Overall, creative 

tourism activities at Sanuannok community should include learning, 

experimental, and purchasing activities. 

To add to the aforementioned lacking features of the creative 

tourism development at Sanuannnok community, the study 

recommends that the creative tourism activity development office of 

Sanuannok community work hand-in-hand with the Office of Buriram 

Tourism and Sport in conducting a workshop on converging local 
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tourism with information technology media. It would be highly 

beneficial for the local tourism if they can distribute and promote 

products and tourist attractions online, respectively.   

Keywords:  Creative tourism, Tourism activity,  

Tourism development  
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Development of Networking Pattern of Community-based 
Tourism Management between Saimoon Community and 

Phosri Community, Phiboonmangsaharn District, Ubon 
Ratchathani Province. 
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Abstract 
 This study aimed to find (1) problems and potentials of 
Community-based Tourism (CBT) in Ban Sai Moon and Ban Pho Sri, (2) 
development guidelines and strength evaluation of a CBT network in 
the areas, and (3) a suitable CBT network. Research and Development 
Methodology was applied in this study and samples were a total of 60 
representatives, 30 of CBT samples of the two villages and 30 visitors 
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chosen by Purposive Sampling. Focus Group, Participatory Observation, 
and outside observations in other successful CBT destinations were 
employed for data collection. The findings were indicated as follows: 

1. The two communities held different S (Strengths), W 

(Weaknesses), O (Opportunities), and T (Threats) consistent with their 
cultural identities, local life styles, and tourism attractions. Although 

these differences were found, they could be mutually used as a 
valuable CBT asset and appropriately presented in CBT travel itineraries 

of the villages. 

2. For CBT development, a concept of Community Network 
Management was applied including a study of community contexts and 

internal conditions, a learning summary, and an extension of the 

established network. Regarding the strength evaluation of visitor 
services by comparing between the original way and CBT perspective, 

individual management was found leading to insufficient negotiation 
powers to present outstanding tourism activities for the visitors. 

However, when CBT management aspect was used, a community 

network was found for tourism administration directly linked to the 
community development, by establishing a CBT information center. 

Interesting tourism resources of each community were substantially 

employed to serve the tourists, resulting in increased tourism value 
added in the regions. 

3. The suitable CBT network of the two communities 
consisted of as establishment of a community learning, knowledge 

management, experiences, working skills, using of mutual tourism 

resources with connected tourism routes, planning cooperation on 
resource application and presentation of diversified tourism activities, 
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and tourism marketing in order to decrease waste costs and distribute 

fair benefits to all stake holders. 

Keywords:  Community-based Tourism / CBT Development /  
Ban Sai Moon / Ban Pho Sri 
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Abstract 
 In the context of Vietnam, nature and culture have considered 
as essential capitals for tourism and acting as engine of promoting 
economic growth and also enhancing standards of quality of life for 
Vietnamese people due to the aforementioned capitals could be 
generate various of attractive tourism activities, particularly community-
based ethnic creative tourism which can create career for local people 
and bringing the country numerous tourists and income. Besides, it is 
also a process of development and integration encouraging minorities 
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to have a chance to participate in tourism administration together with 
government in term of tourism entrepreneur, for instance, the White 
Tai ethnic group in Pom Coong village, Mai Chau at Hoa Binh province, 
the northwest in Vietnam. 
 Aforesaid, this article aimed to study on theory of community-
based ethnic creative tourism, roles and paradigms of government and 
White Tai ethnic group in the management of tourism community-
based ethnic creative tourism. The authors adapted documentary 
research approach which included Thai, English and Vietnamese books, 
theses and academic articles which related to community-based 
tourism, ethnic tourism and creative tourism. Furthermore, field survey 
and observation method and informal interview are adapted.  
 The findings indicated that community-based ethnic creative 
tourism is a concept that offers the visitors and hosts opportunity to 
get a strong relationship through living and participation in tourism 
activities which are characteristic of indigenous or local people where 
they lived. After their living and joining the activities, they can 
implement the knowledge and experience they gained applied for their 
everyday life. Community-based ethnic creative tourism concept is a 
paradigm which Vietnamese government efforts to promote for 
reducing poverty alleviation through tourism. Besides, its status also 
inspires ethnic groups to value their culture and educate them on how 
to preserve their culture.  In addition, this tourism does not only 
centrally planned by government, but ethnic groups are key person for 
administration, capacity assessment and define the direction of their 
own tourism resource development.  
Keywords:  Tourism Management Paradigm, Community-based 

Ethnic Creative Tourism, White Tai ethnic group, 
Natural and Cultural Capital, Pro-poor Tourism 
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Abstract 

The outcomes of the study on Highland Sustainable Tourism 

Management: Phu Lom Lo Case Study and network area can be 

summarized as followed: 

1. According to the tourist behaviour survey, the intentions of 

tourists who visited Phu Lom Lo were to mainly relax and appreciate 
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the beauty of nature. The number of tourists is increasing and tourism 

has become the trend on social media; therefore, more facilities are on 

demand in that area. Since Phu Lom Lo is located in the upstream area 

and far from the main tourist attractions, some concerned issues have 

arisen including routes, transportations, the damages of Wild Himalayan 

Cherry trees, toilets, and wastes. Being a tourist destination, the 

community has transformed itself from the agriculture-based 

community to tourism-based. This transformation has also affected its 

people’s way of life as well as their occupations. They tend to focus 

more on business relating to tourism such as; accommodations, 

restaurants, and transportation services. These changes have caused 

some conflicts among tourists, communities, and Phu Hin Rong Kla 

National Park regarding the management for Phu Lom Lo and its 

connected area. 

2. The study on the scenario planning for tourism-based 

community as well as the sustainable management of that in Phu Lom 

Lo and its network area were to find the relationship between the 

tourism-based community and its management in 3 dimensions 

including: best-case scenario, worst-case scenario, and most-possible 

scenario. The results of the study reveal that the key concept of 

sustainable management for Phu Lom Lo and its network area is “Co-

management” since it does not cause any conflicts in the community. 

This concept enables its people and others from outside to share the 

same values. As a social partnership, the locals and business owners 

can contribute to the development and promotion of tourism of the 
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community. They will also share benefits and responsibility for the 

community as well as recognize the capacity of their community rather 

than focusing on the increasing tourism trends and profits.  

The vision of the best-case scenario of the sustainable 

management for community-based tourism in Phu Lom Lo and its 

network area with the purpose to find maintainable solutions is that 

the management must be operated upon local culture and knowledge 

in order to increase and maintain their values by using the co-

management approach. Additional four areas of development will also 

include; tourist destinations, tourism and hospitality human resources, 

tourism management, and social protection. 

3. To construct body of knowledge, directions and strategic 

policies, action plans, and project plans related to the management for 

community-based tourism in Phu Lom Lo and its network area for 

policy level towards operational level. The outcome body of 

knowledge is the methodology used for analyzing factors affecting the 

management for community-based tourism in Phu Lom Lo and its 

network area. The methodology is applied to find the relationship by 

matching variables. 

  1) Separation - an analysis on the relationship of 

relevant factors. This was conducted by separating the factors from 

the problems that happened during the management of Phu Lom Lo 

tourism. 

  2) Overlapping - an analysis on the relationship of 

relevant factors. This was to find the connection between existing 
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problems and the effects of the implementation of new strategy in 

most-possible scenario 

  3) Combination - an analysis on the relationship of 

relevant factors. This combined the factors related to existing 

problems and the effects of the implementation of new strategy in 

best-case scenario. 

The vision states that the management must be operated 

upon local culture and knowledge in order to increase and maintain 

their values by using the co-management approach which includes; 4 

directions, 12 strategies, 19 plans, and 77 projects. 

Keywords:  Potentials of Community-Based Tourism, Suitable 

Types of Community-Based Tourism, Community-

Based Tourism, Extended Community-Based Tourism 

 

 



157

   155 

   
 

  
 

-

    
 

 
       

             
         

     
    

  
 

 

   



158

   156 

    
    

Home Stay  

 

  
Home Stay Home Stay  

   

 

  
  

        



159

   157 

Facebook) 

 

Scenario Planning) 

 

 

 

 
 



160

   158 

 2. Scenario Planning 

 
3 

   

   
 

 

 

 

 
    

 
 

 

 

  
Focus Group

 
 

 

1. Focus Group 1 

 



161

   159 

 1.1 

Research the driving forces) 
Where to look?

 

 1.2

Determine pattern of interaction

Drivers SWOT  S-W-O-T MATRIX) 

 
  1.3 create scenario

SWOT SWOT 

Scenario Agenda Scenario 

 

 
2. Focus Group 2 

 
 2.1 Analyze Implication

Scenario Agenda 



162

   160 

Scenario 

Agenda Scenario 

 

 
 2.2 Evaluate 

Scenario)  
 2.3 Monitor Indicator

Scenario 

Scenario Agenda Scenario Agenda 

Scenario 

Scenario Agenda 

 
 

 

  

 

 

 1. 

 

 1 4 2559 

2554



163

   161 

“
1,200 

2554  

 
 

 

 
79.0 50.8 

2–5 54.0  

 

Facebook , Pantip) 

 



164

   162 

 
  

 
 

 

  

 1.  
  

  
 

 2

  
        

 
         

 
 

 

 3

   



165

   163 

 
   

 4  
  

 

 

 5

 

 

 

  



166

   164 

 

 
 

4 

1-4 
 

 1  
 
 

   
 

 
 

 

 



167

   165 

  
 

 
  

 

 

-

 

 

 
 

 
 

 
  

 
 

 2  
 

   
 

 
 

 

 

 
 

 

 



168

   166 

   
 

 

 

 

 

 

 

 
 

 

 
 3  

   
 

 

 

 

 

 



169

   167 

   
 

 
 
 
 
 

  
 

 

 

 
 
 
 
 

 

 

 

 

 

 

 

 

 

 

 
 
 



170

   168 

4  
 

   
 

  

 

 

 

–

 

 

 

–
 

 

 
 

 



171

   169 

1- 4 

 4 

 

(S-W-O-T MATRIX) 

Strengthening Strategy)

 

6  

 1. N):  

 2. (U): 

 



172

   170 

 3. S): 

 

 4. M): 

 
 5. T): 

 
 6. K): 

 
 

  

 

 

 2. Scenario Planning) 

3

 



173

   171 

  Scenario Planning) 

3 4 5 

    

  2  1 

1 4 2559 

2559 2560 

2 2 20 2559 

 

 2.1 

  

1 4 2559 

 



174

   172 

 
 

  
     

 
 

3 

   
  

 

1 

 

2 

 -
  

 

 

3 

 
 



175

   173 

 
 1.  

 3–5 7 

3 4 

2,000 

, , 

125 700 

 

2 

 

130 

 

10

 



176

   174 

  -   
-  

4  
  

  -  
-  

   
 

  
        
  

 

3  

 

   

 

  2  

   

   

4

  



177

   175 

 1. 

 
 2. 

   
 3.

 
  4.   

 
 2.2 

 

2559 – 2560 



178

   176 

1 

1 20 

2560  

4 

20 80 

5   

5  

  
1.

 

 
 

 
2.

 
3.

 
4.

 economic 
benefits based) 

 



179

   177 

 2.3 
 

 
 

1  

 2559 

 

1 

1 



180

   178 

 
 

   

  
2 

6 1.  2. 
  3. 

  4. 
economic 

benefits based) 5.  6. 
 

 
  

1 

Scenario Agenda  
Scenario Agenda  

2 

 
    

3          
   

2 



181

   179 

2 

1 

 
 

 

 
 

 

 
(U) 

 

 
(K) 

 

  (UK) 

 

  

  (T) 

 

   
(S) 

 
(TS) 

 



182

   180 

  

 3.

 

 2 

1 

2  

 6 

 (U)

 (T)

 

(M)  (K)

 (S)  (N)

1 6 

 
(M) 

 
 

(N) 

 
(MN) 

 



183

   181 

3 1. 2. 

3.  

 
3 

6 

3  

 

 

 

 

 

 

 

 

 

 

 

 

 

 



184

   182 

3 

2 

 

 

 3 

1 2 



185

   183 

 1 3 12 
6  

6 
1 2 

1 2 

   
 

  
 

U K 

 
(UK) 

U N 
 (UN) 

U S 
(US) 

T N 

Lifestyle  (TN) 
T K 

 (TK) 
T S 

 (TS) 

M K 

MK) 
M S 

MS) 
K M 

(KM)  
K T 

(KT) 
M N 

 
(MN) 

N U 
NU)  

N T 
(NT) 

S U SU) 
S M 

 (SM) 



186

   184 

4 
 (Social 

Protection)

  

 7 

 
 

 
 

 
 

 

 

 

 

 
 

 
 

1. 365 
 

 
(UN) 

4.

 (US) 

6.

 
 (TN) 

11. 

 (KT) 

2.

(NU) 

5. 

 (TK) 

7.

 

MK)

12.

(NT) 



187

   185 

 
 
 

 
 

 

 

 

 

 
 

 
 

3.

(SU) 

 8.

 (MS) 

 

  9.

 (KM) 

 

  10.

 (SM) 

 

 
 

 

   



188

   186 

 1.   

Co–Management)         
  

 
Social 

Partnership  

 
 

2  
   

 
 

  
 

  
 

 
  

 4 

 Social Protection 
  2. 

 
  3  



189

   187 

  1 
 

   
 

 2 

3 
    

 
  

     
 

  
 3 

 
 

   
3 12           

       
 

 6  
(Scenario Agenda) 

1 1 
2            



190

   188 

6 

 
 

1.  
 -            

 
 -   

 
 

 
2.   

Area-
based  Approach 

 (Community-
based Tourism)  (Co-Management)

 
3.  
-

 
(Community-based Tourism)         
(Co-Management)  

 (Networking)



191

   189 

 
-   

Social Partnership

 
- 

 
- 

 

 Co-Management



192

   190 

 
 

- 

 
- 

 



193

   191 

 
 . (2550).  

  (Home stay).   

 .  

 .  (2540). . 

: .  

 .  (2544). .  

   .  

 .  (2555).  

. : .  

  .  (2553).  

 

.  :  85  

 .  (2547).   

. :  .  

. (2552).     

 

  . :  

.  

 .  (2550). “    

: ”. .  28  : 

2  : 183-218.  



194

   192 

 .  (2553).  

    . 

  .  

 .  (2551).  

  .  

  

 .  (2542). .  

:   .  

   .  (2533).  

: . :    

  .  

 .  (2555).  

: 

 –   . 
.  

 .  (2556).  

. : 

.  

 .  (2551). . :   

  .  

_____________.  (2553). . : . .  .  

 .  (2548).  

.  :  .  

 .  (2552).  



195

   193 

.   

.  

 . (2475).  

. .( )  

  .(2528). : 

. : .  

  ,    .  (2541).  

.  

: .  

 .  (2553).  :  

     .  

     

(http://proceedings.bu.ac.th/?start=80  11   

. .2559)  

 .  (2538.)   

 2538.  : .  

. (2550).   

 (  

  ).  :  .  

 . (2540).     

.  : .  

 . (2552).  

  .  :  

. 



196

   194 

  . (2556).     

    

  . : 

.  

 .  (2549). . :    

   .  

 . (2547).    

. 
: . 

    . (2550).  

. : .  

  .  (2552).  

   

   .  :  . 

 . (2546). . :  

.  

 . (2551).  . :  

.  

   . (2551).  

 .    

.  

 .  (2530). . :   

  . 

.  (2548.)   

 



197

   195 

. :   

.  

. (2540).  

 .  

: .  

 . (2537).  :  

. : .  

 .  (2547).  

.   .  

   . (2539.)   

. :   

 

 

Buckley, R.C. (1994). A framework for ecotourism research. Annual of  

tourism research Vol. 21No.3.  

Boo. (1990). Ecotourism: The potentials and pitsfalls. Vol.1 and 2.  

Workd Wildlife Fund: Washington D.C.  

Ceballos-Lascurain, H. (1996). Tourism, ecotourism and protected  

Areas: The state of nature based tourism around the world 

and guidelines for its development. IUCN, Gland, 

Switzerland, and Cambridge, United Kingdom.  

Griffin, R.W. (1996). Management. 5th ed. Boston: Houghton Mifflin.  

The Ecotourism Society. (1991). “The ecotourism society’s definition”.  

The ecotourism society newsletter (Spring):1. 



198

196 

 
The Development of Tourism Routes Linked to Tourism 

Identities for the Ways of Lower Northeastern Part of 
Thailand  

     1  
2  
3  
4  

 
  (1) 

(2)        
 

           
 (

 
(Core Concept) 

(Supporting 
concepts) 

  

1 
 

2 
 

3 
 

4   



199

197 

 (Quantitative Research) 
(Qualitative Research) 

  
   

 
 

 
 

(1
(2) (3) 

(4) (5) 
(6 (7
(8

(1 (2) 
(3 (4) 



200

198 

 (5)  (6)  
 (7) (8) 

  
 

5 
1 (2)      

(3) (4) 
(5) 

5 3.31 
           

5 
3.10  

 
            

  

   

 

      
  

  
        

  
  



201

199 

4

:  , ,  
,  

 
ABSTRACT 
 This research aims to (  collect the tourism resources that 
present the tourism identities for the ways of Lower Northeastern Part 
of Thailand, (2  investigate the tourist’s perception towards the tourism 
identities for the ways of Lower Northeastern Part of Thailand,  
assess the potentiality of the tourism resources that are the ways of 
Lower Northeastern Part of Thailand to support the tourism activities 
development, and ( develop the tourist maps linked to tourism 
identities for the ways of Lower Northeastern Part of Thailand. The 
researchers used the core concept for this research comprised of the 
concept of cultural identities and the concept of tourism route. 
Moreover, there are supporting concepts used in this research; the 
concept of cultural significant values, the concept of creative tourism, 
and the concept of tourist attraction potentiality. 
 This research is quantitative research and qualitative research. 
The population for research is the representative of the government 
sectors such as the office of provincial culture, the office of Tourism 
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Authority of Thailand, the office of tourism and sport, including the 
people in the Lower Northeastern Part of Thailand, and the Thai and 
foreign tourists. The researchers use in-depth interview, questionnaire, 
and focus group as the research instrument.   
  The results of the research find that there are two groups of 
the tourism resource that are the tourism identity of the Lower 
Northeastern Part of Thailand; natural and cultural resource. There are 
eight categories; architecture and archaeology, handicraft, religion and 
belief, the way of life of the local people and costume, local foods, 
local tradition and culture, and local languages, and natural attractions.    
 Due to eight tourism identities of the Lower Northeastern Part 
of Thailand, Thai tourists have perception towards these tourism 
identities as consequently; (1)  architecture and archaeology, (2) 
handicraft, (3) natural attractions, (4) religion and beliefs, (5) local 
traditions and cultures, (6) local foods, (7) the way of life of the local 
people and costume, and (8)  local languages. In term of the foreign 
tourists, they have perception towards these tourism identities as 
consequently; (1) the way of life of the local people and costume, (2) 
local foods, (3) handicraft, (4) local traditions and cultures, (5) natural 
attractions (6) religion and beliefs, (7) architecture and archaeology, and 
(8) local languages.     
 For the assessment of the tourism resources potentiality 
supported the development of creative tourism activities, there are five 
dimensions as follows; (1)  tourist attractions, (2) tourism activities, (3) 
accommodations, (4) accessibility, and (5) amenities. It finds that Thai 
tourists have moderated level for tourism resources potentiality (mean 
3.31) and foreign tourists have moderated level for tourism resources 
potentiality (mean 3.10). 
 Moreover, the assessment of the tourism resources potentiality 
could show that the highly potential tourism resources are (1) 



203

201 

architecture and archaeology, (2) handicraft, (3) religion and beliefs, (4) 
the way of life of the local people and costume, (5) local traditions 
and cultures, (6) natural attractions. Besides, the lower potential 
tourism resources are (1) local foods, and (2) local languages.  
 Therefore, the researchers could design the tourism route 
according to the Thai and foreign tourist’s behavior including the 
potentiality of the tourism resources represented the tourism identity 
of the Lower Northeastern part of Thailand into two groups; tourism 
route for Thai tourist and tourism route for foreign tourist. There are 
three tourism routes for Thai tourist; (1) tourism routes focused on 
natural identities, local handicrafts, and religion and beliefs, (2) tourism 
routes focused on local costume and local traditions and cultures and 
(3) tourism routes focused on local handicrafts and ethnic groups in the 
Lower Northeastern part of Thailand. In addition, there are four tourism 
routes for foreign tourist; (1) tourism routes focused on border tourism, 
(2) tourism routes focused on Mekong way of life linked to Southern 
Laos, (3) tourism routes focused on learning local costume, and (4) 
tourism routes focused on Mun way of life and local handicraft.  
Keywords:  Tourism route, Cultural identity of the Lower 

Northeastern Part of Thailand, Cultural tourism, the 
Lower Northeastern Part of Thailand   
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ABSTRACT 

The research aimed to study the  potential of  local Thai 

foods,  products and guidelines to promote the products as well as the 

marketing potential,  tourists’  consumption behavior and  interests in 

Thai foods, a human capital in terms of supply management,  

development of a model to promote a learning  process related to 

Thai foods, the policy and strategies  for  the entrepreneurs  associated 

with Thai foods for the tourist group called ‘Active Beach’. The 

instrument for the quantitative research was a questionnaire, and for 

the qualitative research were the in-depth interview and observation.   

The population used in the research included 1)  representatives from 
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the state sector, the private sector and the public;  2) domestic and 

international tourists; 3) community leaders and local scholars;           

4)  entrepreneurs. The areas of the study were four provinces: 

Chonburi, Rayong, Chataburi and Trat.  Data were collected from: 1) the 

groups of Thai and foreign tourists, community leaders and local 

scholars; 2) entrepreneurs in the private sector; 3) a seminar held to get 

suggestions and opinions from those concerned.  

The research findings were as follows. Concerning the potential 

of local Thai foods in the tourist group called ‘Active Beach’, there  

were  80 items. Seventy-three items were foods in general, 7 items 

were desserts.  The food which was most popular among the tourists in 

the areas of the study was a Thai-style mixed menu locally called yum 

(66.09%). Secondary was Thai-style shrimp soup (61.01%), followed  by  

Somtum or Thai papaya salad (59.32%), Phadthai or Thai fried noodle 

(40.68%), fried fish with fish sauce (30.50%), and minced meat/pork/ 

chicken (22.03%).  

The potential of Thai food products could be enhanced by a 

variety of ways:  the products could be made available at the walking 

street market or distributed at the food festivals.  It was found that 

54% of tourists was interested in the products because a variety of 

foods was available at one place, which considerably facilitated them 

to buy the foods of their own choice in one go. Besides, if raw  

materials were prepared  for the tourists to try their hands in preparing 

foods,  they became  more interested in the food products.  
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As regards the tourists’ consumption behavior and interests in 

learning Thai foods, it was found that 41.67% of the tourists in the 

study chose the food restaurants or food shops by themselves; 40 % of 

them chose Thai foods like yum, shrimp soup, Thai papaya salad, Thai 

fried noodles and minced meat or pork; 53.33% chose food shops in 

consideration of  the factors  of hygiene and environment; 50.83% said 

they  were impressed by food taste, food quality and food variety.  

   The policy and the strategies to develop learning of the 

entrepreneurs were as follows.  The policy was the development of 

human capital on supply to promote tourism and the learning of Thai 

foods of the group called ‘Active Beach’. There were two strategies:  

one consist of 3 tactics and 12 plans was the development of a 

potential of the entrepreneurs of foods and standard system for food 

security; the other was 1 tactics and 3 plans was a development of a 

supply to promote tourism and learning of Thai foods to prepare the 

advent of ASEAN Economy Community and to solve the problems.  

Keywords:   Human Capital, Supply, Thai Gastronomic 
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Abstract 

This research aims (1) to study the potential to support 
innovative approach tourism management and (2) present an 
innovative approach to tourism management by community in 
Khonsan district Chaiyaphum province. People is who live and came 
here in the area of Khonsan Chaiyaphum. This research is a qualitative 
research by using a structured interview. The sample is the data the 
researcher sample by means of a specific (Purposive Sampling) and 
were divided into three groups: Key Informants Group, Casual 
Informants Group and General Informants Group  total of 50 people. 
Analysis of the data by writing a descriptive. 

Results were as follows. Potential is not enough of potential 
facilities, service capacity, potential of the products, marketability and 
potential security. Appropriate approaches to solving the above 
problem is pursuit cooperation from the government and the private 
sector. Entrepreneurs need to strengthen the community by study from 
an expert. And ask for a review of the service can be used to guide the 
development of tourism in the same way to other places. To manage 
in terms of accommodation service by having measures for cleanliness, 
convenience and safety ; providing officials to keep safety and to 
provide facilities for tourists all the time, and having shops to sell 
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varieties of community products for tourists to choose. In terms of 
budgets, the state and private sectors allocate budgets to support 
development tourist attractions to have potentials and to generate the 
most value added for the community. 
Keywords:  potential, innovative approach to tourism  

management, participation of community 
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To Investigate the Evolution of Geography, Weather and 
Trading Route from the Diary of I-Ching (Monk) and Sieng-

Jun (Envoy) to Support Tourist Route: to Reflect the 
Picture of Chaiya District in Surat Thani and Around Ban 

Don Bay Used to Be the Capital of Srivijaya Empire 

: 
 

                                                       Sippanan Nuanla-ong, Ph.D.1 
                   

Abstract 
 This paper is a part of the research: Interpreting the evolution 
of history and culture of “Siam-Lawo and Srivijaya” to support 
historical and cultural tourism around Ban Don Bay in Chaiya, Surat 
Thani. The objective of this paper is to proof that the situation of 
“Chaiya in Surat Thani used to be the capital of Srivijaya by 
investigation the evolution of geography, weather and trading route 
from the diary of I-Ching (Monk) and Sieng-Jun (Envoy) to support 
tourist route. The key analysis is comparing the Srivijaya history with 
geography and weather from the early period of Srivijaya to the 
present. The research methodology is qualitative that surveys of the 
cultural landscape, observations to obtain general information of the 
existing condition will be constructed. This will include photographing 
and mapping. Information will be gathered from stakeholders by an in-
depth interview approach seeking information around Ban Don Bay and 
Chaiya District in Surat Thani.  

1 A Lecturer in International College, Silpakorn University. 
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 Srivijaya used to be the center of Mahayana Buddhism and it 
was the entrepot between the merchants from the west coast and the 
east coast. The Takuapa-Ban Don Bay route was one of the famous 
trans- peninsular routes and could be the most convenient one for 
transportation from before Srivijayan age. From investigation, 
investigation about the evolution of geography, weather and trading 
route from the diary of I-Ching (Monk) and Sieng-Jun (Envoy),  it could 
be concluded the situation of Chaiya in Surat Thani used be the capital 
of Srivijaya. Its landscape was suitable to be the entrepot for trading. 
Chaiya was a hub of international commerce and it was an entrepot to 
control the east-west trade that was the direct line of communication 
with India, Chinese, Arabia and Persia.  Maritime trade was significant for 
the Srivijayan world that contacted trade worldwide. However, heritage 
interpretation to support the historical and cultural tourism is an 
important important material for heritage conservation and 
development to be sustainability. 
Key words:  1) Evolution of Geography, Weather and Trading Route 

2) Diary of I-Ching (Chinese Monk) and Sieng-Jun 
(Chinese Envoy) 3) Srivijaya 4) Chaiya District in Surat 
Thani and Ban Don Bay 5) Tourist Route  
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Introduction 

Surat Thani is a well-known tourist attraction. There are many 
objectives of tourist traveling in different attractive places. For 
examples, tourists visit places for relaxing and learning various history 
of art and different cultures in the world such as wonderful 
architecture, culture, religion, and nature. Heritage interpretation is an 
important equipment to fulfill tourists to understand and learn about 
background and the significant values of the places. Tourists will relax 
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and get knowledge from history and wisdoms of ancestor. From above 
information, heritage interpretation is so useful that is an integral part 
of the conservation process and fundamental to positive conservation 
outcomes.  There are both cultural and natural resources for tourist 
attractions around Ban Don Bay in Surat Thani, Southern Thailand. Its 
cultural landscape is so importance and beautiful to learn and mirror 
about the evolution of the past and the valuable of “Siam, Lawo and 
Srivijaya”. This landscape is to be recognizing for sustainable 
development for intergeneration around the world. Moreover, the 
situation of “Chaiya in Surat Thani could be the capital of Srivijaya that 
was supported by interpreting the diary of I-Ching and Sieng-Jun and 
comparing them with other traces. However, heritage interpretation is 
related to authenticity, intellectual honesty, social responsibility, and 
respect for sacred places, cultural and environmental significance and 
context. There are several sacred places around Ban Don Bay in Chaiya, 
Surat Thani that have long history at least from Srivijayan age such as 
Chedi of Wat Phra Borommathat Chaiya, Chedi of Wat Kaew, Chedi of 
Wat Vieng, Chedi of Wat Long and Suan Mokhkhapalaram. These traces 
show the identity, wisdom and characteristic of ancestor people. There 
are many wonderful natural places and landscapes such as sea, coast, 
waterfall, mountain and river. For example, Takuapa-Ban Don Bay is an 
important route to learn the marinetime trade of Siam from Srivijayan 
age.                  

The evolution of the Southern Thailand, was an important part 
for linking between ancient Siam and other jigsaws that related to 
various periods such as “Siam, Lawo and Srivijaya”. In addition, it 
related to many lands in the world for various objectives and activities 
such as: doing trade and spreading religious. There were important 
overseas that had contracted with Siam (Specially, Southern Thailand) 
like the west and the east coasts such as India, China, Vietnam, 



280

279 

Cambodia, Laos, Myanmar, Indonesia, Malaysia, Arab, Persia and 
Roman. The strong influence to Siam (Southern Thailand) were India 
and China. From the past, this land used to be an entrepot between 
the west and the east coasts that was called “Spice Rote”. Takuapa-
Ban Don Bay Route was suitable location and enrich with natural and 
cultural resources so it was the center of merchant, technology, art and 
culture. This land has high potential of tourism resource to attract 
tourists and visitors for both cultural and natural tourism. It is so 
flourishing with beautiful ways of life in both tangible and intangible 
heritage such as food, cloth, architecture, tradition, language, 
occupation, believe and artifact, although, archaeological site.  Public 
could praise and get relaxing and learn these cultural heritage from the 
cultural landscape that is a living museum. However, there are some 
threats affect to promote and develop this land such as lacking of 
integrated cooperation between academic, professional, government 
and private sector in planning and management.  

 “Siam, Lawo and Srivijaya” are so importance for learning the 
background and evolution of “Siamese or Thai history”. Moreover, 
Srivijaya is integrated culture in Southeast Asian that involved with 
various traces and relationship with many countries in the East, Middle 
East and the West. It should improve and develop the interpretation 
and presentation in communication and exchanges with the people 
outside with local people as tourist that will increase highly values and 
respects communication. The land in Southern Thailand will promote 
its culture and lifestyle for heritage conservation and development that 
is so advantages to develop and promote sustainable tourism in the 
landscape of Ban Don Bay in Surat Thani. This land is high density of 
culture and nature, long history and building age to create historic sites 
for sustainable tourism.  However, socio-economic and environmental 
values are related with socio-cultural tourism and eco-tourism in the 
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cultural landscape of Ban Don Bay since the past until the present and 
for the future.  Heritage conservation and cultural landscape has to 
recognize about special historical, architectural, economic, and 
environmental values. It should be conserved for both cultural 
evidence and sustainable tourism.  Moreover, social value of heritage 
sites around Ban Don Bay is learning different culture and behaviours 
and exchanging knowledge and experience between local people who 
are Thais, Chinese, Buddhist and Muslim with the tourists or between 
tourists and tourists that can make good relationship for the world 
peace and heritage architectural conservation in the future.  So this 
cultural landscape of Southern Thailand provides the heritage 
interpretation to support historical and cultural tourism that is a part of 
sustainable tourism development. 
 
Objectives  

To proof that the situation of “Chaiya in Surat Thani used to  
be the capital of Srivijaya by investigation the evolution of geography, 
weather and trading route from the diary of I-Ching (Monk) and Sieng-
Jun (Envoy) to support tourist route. 

             
Research Methodology 

Process of Study: 
 The process of the study is as follows: 

1. Background, history and culture of the Siamese, Lawo 
and Srivijayan world will be investigated, with a view toward cultural 
landscape management for historical and cultural tourism, through 
library research, websites, books, journals, theses, archives, magazines, 
and newspapers. This can create an understanding of theoretical and 
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practical aspects of heritage interpretation of the Siamese, Lawo and 
Srivijaya-influenced area for cultural tourism. 

2. Surveys of the cultural landscape and observations to 
obtain general information of the existing condition will be constructed. 
This will include photographing and mapping. 

3. Information will be gathered from stakeholders such as 
academic, professional, local people, government and private sector in 
planning and management by an in-depth interview approach seeking 
information  through investigation the evolution of geography, weather 
and trading route from the diary of I-Ching (Monk) and Sieng-Jun 
(Envoy) to support tourist route. The key analysis is comparing the 
Srivijaya history with geography and weather from the early period of 
Srivijaya to the present. 

 
Study Boundaries: 
The study of the evolution of history and culture of “Siam, 

Lawo and Srivijaya”. It will focus on “Srivijaya” and the area of Ban Don 
Bay in Chaiya District, Surat Thani.  
 
Research Finding 
 The objective of this journal is to proof that the situation of 
“Chaiya in Surat Thani was the capital of Srivijaya by interpreting the 
diary of I-Ching (Chinese Monk) and Sieng-Jun (Chinese Envoy) and 
comparing them with other traces. There were found the significant 
historical traces at Chaiya and around Ban Don Bay relating to 
geography and weather back from the early period of Srivijaya following 
diary of I-Ching and Sieng-Jun. The research methodology is qualitative 
that surveys of the cultural landscape and observations to obtain 
general information of the existing condition will be constructed. This 
will include photographing and mapping. Information will be gathered 
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from stakeholders by an in-depth interview approach seeking 
information about the evolution of history to support the tourist route 
in Chaiya District, Surat Thani and around Ban Don Bay. 
 
 

    

 
 
Chedi of Wat Phra Borommathat Chaiya (1from left), Chedi of Wat Kaew 
(2 from left) and Chedi of Wat Long (3 from left), inscription no.23 Ko (4 

from left) and inscription no.24 (5 and 6 from left) 
Figure 1: Chedi of Wat Kaew, Wat Vieng, Wat Long and/or Wat Phra 

Borommathat Chaiya in 13th -14th centuries B.E. are Srivijaya-Influenced 
Architectures in the Srivijayan age following the inscription no.23 Ko 

and inscription no.24 
Source: Nuanla-ong (2017) and Nuanla-ong (2010, unpaged) Adapted 

from Venerable Buddhadasa, (1997, unpaged) 
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Figure 2: Srivijayan style (13th- 14th centuries B.E.) – Bodhisattva 

Avalokitesvara images (the first and second images from left), Buddha 
image (the third images from left) and Phra Narai Image (right) were 

found around Ban Don Bay in Surat Thani. The interpretation of 
characteristic of Srivijayan art is divided into two parts: King as elegant; 

and Bodhisattva as virtue and sufficient. 
Source: Photos taken by the author (2016 and 2017) 
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Figure 3:    Landscape of Nakon Wat or Ankor Wat in Cambodaia (1 
from left) with Siam (Siem) Kok Army - Lawo Kok Army (2 from left).  

Two princes of Siam (Siem) Kok Army were on the elephant army. This 
mural is on the wall of the veranda of Nakon Wat or Ankor Wat.  

Jatukamrammatep Door (Prince Jatucam and Prince Rammatep) and 
landscape of Wat Phrabormmathat Nakon Si Thammaraj in Southern 
Thailand. (4 from left) There were many similarly things between two 

princes of Siem Kok and Prince Jatucam and Prince Rammatep of 
Suwannapura in Jatukamrammatep doorframe (2 from left) at Wat 
Phraborommathat Nakon Si Thammarat such as faces (character), 

weapon (knife, arrow and bow) and cloths and decorations. In addition, 
it might be in the same period. 

Source: Photos taken by the author (2016), Nuanla-ong (2010, 2014 and 
2016, unpaged) and Retrieved in 2010, from 

http://www.suriyunjuntra.com/data/ 97-2003).doc 
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From learning and investigating the background and origins of 
Siamese or Thai by the author in Nuanla-ong (2010, 2014 and 2015, 
unpaged) stated that “Siamese or Thai” is related to the evolution of 
“Siam, Lawo and Srivijaya” history and culture. It can be assumed that 
Siamese (or Thai) is still stayed in this land at least from 1182 B.E. (639 
A.D.) that was before Sukhothai Empire. In the past, this land divided 
into two parts. The first part was Lawo (Lawo Kok). Empire where was 
covered since Chao Phraya Basin until Ping Basin. Another part was 
Siam (Siam Kok), it was covered since the lower area of Petchaburi 
until the southern Thailand. In that period, Prajubkirikhan could be an 
important state liked buffer zone between “Siam and Lawo” Empires 
(Siam Kok and Lawo Kok). Moreover, “Siam Kok” could be 
“Suwannapura (Suvarnnabhumi)”, “Funan” and “Srivijaya” that could 
be the same land. The origin of them could be from “Pan Pan State” 
at Vieng Sra or Pun Pin District in Surat Thani. Pan Pan State could be 
the capital of Suwannapura State that was called “Kimlin Kua” by 
Chinese. This situation was the first of Krung Sri Thammasok that was 
the capital of Suvarnnabhumi Empire or Funan Empire. However, from 
investigation variety of evidence, it could be concluded the flourishing 
society of this land (Suwannapura  Suvarnnabhumi or Funan, Siam or 
Srivijaya) that had a long history from before the 12th century B.E. until 
the 18th century B.E.  (7th century A.D. until the 13th century A.D.) In the 
past, the transportation was so difficult for travelling. However, the 
location of Ban Don Bay was the most suitable geography for west and 
east traders’ travelling so this land was enterpot and center and its 
location was appropriate for controlling both politic and economy. 
Moreover, this land was very rich with both fauna and flora. There were 
various kinds of products from the west and the east coasts of the 
peninsula for trading with Arabia, India and China. Takuapa-Ban Don Bay 
was one of the trans-peninsular routes since before the Srivijayan era. 
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The benefits of good situation of Srivijaya were suitable for marine 
travelling (short route) and enough rice-field for both local people and 
travelers. In addition, this land had good relationships and inter-
marriage with local people or royal families in other lands for 
controlling both politics and trade. For example, there were good 
relationships because the royal family members of Srivijaya married 
with those of Java. And this land (Srivijayan culture) had significant 
culture as spreading Buddhism and using sacred ceremonies that adapt 
from Brahmanism for controlling colonials, such as the drinking of the 
sacred water ceremony was used to show the sincerity of colonials. 
However, there were serious reasons for the loss of power in Chaiya 
such as changing trade routes, technological development in building 
merchant ships, declining benefits of the lower Melayu Peninsula 
(Melaka Straits) and war with the Jola army. So the center moved to 
the archipelago area such as Java or Sumatra in present Indonesia. 
There were important conditions for the political and economic power 
of Srivijaya.  

From investigation, in the past such Srivijayan period, the cargo 
had to use wind energy and could not journey in the doldrums of the 
equatorial area. Transportation was so difficult but the situation of Ban 
Don Bay (Srivijaya) was the most suitable geography for enterpot and 
center of trading. Srivijaya was a maritime state and had advanced skills 
in ship-building for marine journeys. However, Srivijayan people used a 
land route too. Takuapa-Ban Don Bay was one of the trans-peninsular 
routes since before the Srivijayan era. Because it was not possible to 
have direct journeys from China to India because of limited technology 
and the size of cargo. Traders and travelers had to rest to fix the cargo, 
exchange various products and wait at Takuapa-Ban Don Bay for the 
monsoon.  The first record of the Srivijayan age was coming from the 
travel diary of I-Ching, a Chinese monk. Shi-l-fo-shi and San-fo-ch’i 
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mentioned in the Chinese records could be the same place.  Moreover, 
Chinese records of Chein Han Shu covered the travels of a Chinese 
from China to India in 400-450 B.E. who did not go by the sea route to 
India but across Co Cod Kra by land (10 days), thence traveling by sea 
for 2 months. I-Ching observed that “Kun Lun” was a name for 
merchants from the South used by Chinese. Commerce was an 
important influence in this area. However, there were ten countries of 
the Southern Sea whose people respected Hinayana Buddhism, but 
excepting the Moloyu. There was a small group whose people 
respected Mahayana Buddhism, although most people in Moloyu were 
not Buddhists. Moloyu might be country which, in 1207-1208 B.E. (664-
665 A.D.), sent a group of commercial attachés to China twice, 
according to I-Ching’s writing in 1228 B.E. (685 A.D.). In 1214 B.E. (671 
A.D.), I-Ching noted that he learned the Sanskrit language for six months 
after he went to Moloyu (it might be an old name of land in Indonesia 
such as Jambi) with the king of Srivijaya’s support. He stayed there 
while waiting for the ship to India for around two months before going 
to Kaja port. Moloyu was changed to be Srivijaya. The south of Jambi 
was Palembang which was the capital of Srivijaya. I-Ching’s diary on the 
fact that he had stayed at Shi-li-fo-chi before he traveled to Moloyu 
(Jambi).  

The record of the Tang Dynasty (1170-1449 B.E. or 627-906 
A.D.) referring to Pan Pan state at the south of the bay near Cham (at 
the north of the bay) and Lang Ya Siw (40 days from Jiew Jo by sea). 
The fences of the local houses were made from wood and the heads 
of the arrows were made from stone. Their king stayed with Ji Long 
(Gold Dragon) while the people lived near the water. In the first period 
of the Tang dynasty, there was a commercial attaché to visit the Jeng 
Juan king.  Monks ate meats but could not drink alcohol. Brahmans 
could neither eat meat nor drink alcohol and they were poor. There 
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are many records about orthodox and strictly-practised monks in 
Srivijaya. There are examples such as I-Ching’s record in Sakayakeerathi 
(a kind of sacred writing of Buddhism); there is also an inscription of 
Srivijaya recorded as the writing of Chayantha who was a senior monk 
(Phrarajsatavira); and in 1554-1568 B.E., Athissa’s coming from India to 
Srivijaya. Those records stated that Buddhism in India was not orthodox 
because there were many Brahman practices mixed with Buddhism. 
Athissa (an Indian monk) went to meet Ajarn Tammakeerathi (He was a 
student of Ajarn Sakayakeerati who was a venerable Srivijayan monk) to 
learn Buddhism for approximately 12 years. Thus, he came back to 
India to teach Buddhism in the Srivijaya style. Panich (1995, p. 66) 
declares that the last years of Athissa’s life was spent teaching this 
Srivijayan Buddhism to Tibetans thereby bringing the pure Buddhism 
there. (Nuanla-ong, 2010, 2014 and 2015, unpaged) 

In 600-900 B.E. (57-357 A.D.), the king of the Sailendra Dynasty 
governed three important main basins, namely: The Chao Phraya basin, 
Tapee Basin and Khong Basin. The Chinese called them Chopo, and 
called “Panom Funan” the capital. Khun Tien was a prince of Mo who 
took his army to Panom, a small state near Cham Pa Sak in which Liw 
Heai (Laos Ei) was governor. Khun Tien defeated Liw Heai and married 
her to be the first king of Panom in 622 B.E. (79 A.D.). Historical records 
of China reveal that the kings of Panom state and Pan Pan had the 
same name of “Khun Long”. Khun Pan Wang (Hun Pan Huong) was 
Khun Tien’s son. Khun Long Pan Pan was Khun Pan Wang’s son who 
governed Pan Pan following his father. This story was the origin of 
Indian culture which then stretched from 600 to 1100 B.E. (57-557 A.D.). 
Khun Long Pan Pan delegated Khunpol Fun Man or Hoummoun to be 
the governor of Panom state.  Panich (1995: 117) further states that 
Khun Long Pan Pan’s younger brother was the governor of 
Suwannabhumi in the Chao Phraya Basin. However, when Khun Pan 
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Pan came back to Panom, Khun Fun Man killed him to take his 
position. Meanwhile, Khun Long Fun Man had to defend Thien Sun 
state by sea. There were five kings there who were descendants of 
Khun Long Pan Pan, in the meantime. Thien Sun had the best port 
locations to do business, which was a colony of Panom where the king 
was Kun Lun (Khun Long). After Khun Long Fun Man won the state of 
the Tapee basin, Khun Long Pan Pan’s younger brother killed him. 
However, the navy of the son of Khun Long Fun Man invaded 
Suwannabhumi (Kim Lin) indicating that Panom was possibly a major 
power in the period 768-788 B.E. (225-245 A.D.). At the same time, 
lineages from India such as Hoo, Hud To, and Brahman were respected 
by people as they gave their daughters to marry with them. Those 
Brahmans did not return to India. Chao Ju Kua was a head of the 
Customs Department of Fukien Province (Fujian in the east China) in 
China in 1225 B.E. He wrote about Chu Fan Chin where he recorded the 
history of Southeast Asia in this book; although he did not travel by 
himself, still he collected the histories from chronicles of China and the 
interview with Chou Chu Fei who was the head of Customs Department 
of Kwang Tung Province in China. Chao Ju Kua said that there were four 
regions in the Southern Sea, namely Cham (Champa), Large land, San 
Fo Tsi and Chawa. In the Tang dynasty period, the town of San Fo Tsi 
(Fo Tsi) was near the river above which people built their houses. San 
Fo Tsi, located near the sea, held a power to control the journey of 
foreigners both on land and by water. In this era, San Fo Tsi used the 
iron chains for opening and closing the straits for protecting against the 
danger from pirates and getting taxation from trades. (Nuanla-ong 
(2010, 2014 and 2015, unpaged) However, Nuanla-ong (2015, unpaged) 
state that there was found Chinese antique bell ant Chaiya Distrct in 
Surat Thani that is significance for heritage interpretation and “Siam-
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Lawo and Srivijaya” association to support historical and cultural 
tourism as following: 

 

 
Figure 4: Chedi of Wat Phra Borommathat, Chaiya. (1 from left) Antique 
Chinese Bells of the Tang dynasty (in 1161-1450 B.E. or 618-907 A.D.) or 
the Song Dynasty.  There was a record about giving the Chinese bell to 
Sam Hud Zi (or Srivijaya) during the Song Dynasty (in 963-1021 B.E. or 

420-478 A.D. /or in 1503-1822 or 960-1279 A.D.). However, the 
information of Fine Arts Department states that these antique bells are 

from the era of the Ming dynasty and were found at Wat Phra 
Borommathat Chaiya, following Chinese chronicles. (2 and 3 from left) 
- Venerable Buddhadasa and Chinese Antique Bell from the Ming era  

(4 from Left) 
- Police Lieutenant Colonel Sanphet Thammathikul and Chinese 

Antique Bell (5 from left). 
-   The author and Chinese Antique Bell (6 from left) 
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Source: Photos taken by the author (2017) and Nuanla-ong (2015, 
unpaged) 

                           

 
Figure 5: The route following diary of I-Ching and Sieng-Jun. 

(a)   Emperor Aueng Ti of Sui dynasty  (Left) 
(b) The route from Kwang-Tung in China to Luang or Tapee Basin in Ban 

Don Bay. (Middle) 
(c) Sketch of I-Ching who was a Chinese monk from China who traveled 

to learn Sanskrit and Buddhism in Srivijaya before he went to study 
Buddhism in India.  (Right) 

Source: Thammathikul (2014, unpaged) in Nuanla-ong (2014, unpaged) 
and Sketch of I-Ching from National Museum at Nakon Si Thammaraj by 

Nuanla-ong (2015, unpaged) 
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Chronicle of China stated that Emperor Aueng Ti of the Sui 
dynasty ordered that Sieng-Jun (Chinese Envoy) and Heng-Kun-Jeng 
who were  envoys in his period to make a relationship with royal court 
of Shie –To- Kua in 562 A.D. (1105 B.E.). The above map shows the 
route from Kwang-Tung in China to Luang  or Tapee Basin  in Ban Don 
Bay way where there is the largest and longest river in Southern 
Thailand.  This route could be the end of the journey of Sieng Jun who 
came to Shie To Kua (Srivijaya) and wrote the story of the prince of 
Shie To Kua, as follows: “In 607 A.D. (1150 B.E.), Prince of Shie To Kua 
carried the ship of the Chinese envoy and welcomed him with a music 
procession (Turbinella pyrum and drum) on the way until arriving at the 
capital (or center) of Shie To Kua.” Shie To Kua could be located in 
Surat Thani and Nakon Si Thammaraj areas.   Map of the journey of 
Sieng Jun. He travelled from Nam-Hai in Kwang-Tung in the south of 
China. He went past Jaan-Chen or Jampa and Janla or Khmer.  His ship 
went across Ao Thai (Thai Bay) then to Koh Chi-Lung or Nest Island in 
Pa-Til District in Chumporn. In the report of Sieng Jun, the envoy stated 
that when arriving to this place, it was arriving in the realm of Shi To 
Kua. (Middle) 
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Figure 6: The archaeological site of Srivijaya in Chaiya that could be the 
capital of Srivijaya. (Left) Khao Srivichai in Punpin that could be the port 

and important sacred place (mountain) in Srivijayan age. (middle and 
right) Districts, Surat Thani 

Source: Photos taken by the author (2017) 
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To proof that the situation of “Chaiya in Surat Thani was 

the capital of Srivijaya by interpreting the diary of I-Ching (Chinese 
Monk) and Sieng-Jun (Chinese Envoy) and comparing them with 
other traces. 

 
 

Map 7: Map of the journeys of I-Ching & Sieng-Jun and Kul-Kul-Jeng 
(Chinese Envoys). 

Source Nuanla-ong (2018) 
 

 Above maps show that Sieng Jun travelled from Nam-Hai in 
Kwang-Tung in the south of China. He went past Jaan-Chen or Jampa 
and Janla or Khmer.  His junk went across Ao Thai (Thai Bay) then to 
Koh Chi-Lung or Nest Island in Pa-Til District in Chumporn. In the report 
of Sieng Jun, the envoy stated that when arriving to this place, it was 
arriving in the realm of Shi To Kua.  The figures below show the 
evidence and sources to support situation of Ban Don Bay following 
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the maritime trade of Srivijaya and Ban Don Bay used to be the center 
of Srivijaya. 

 
Figure 8: The period of weathers to support that Ban Don Bay  

was the center of Srivijaya 
Source:   Thammathikul (2017, unpaged) 

 
 The author could be concluded that about situation of the 
center of Srivijaya through comparison the traces and evidence of 
history with geography, weather and monsoon by consulting and 
brainstorming with the historian (Interview-Pol.Sanphet Thammathikul, 
2017) and meteorologist (Interview-Methawee Nuanla-ong, 2017). 
Moreover, the author can get the ideas about the situation and 
landscape of the ancient state and empire with the architect and 
heritage specialist (Interview-Dr.MR.Pumin Varavarn, 2017) such as Pan 
Pan State, Sritep ancient city and Srivijaya. The result of this study is 
following this map. They agreed that the Srivijayan age was about 1,300 
years ago so the weather and geography was not changed too much. 
Recording of people in that period was so significant information to 
investigate by comparing the weather and geography since the past 
until nowadays. 
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From investigation, it supports that I-Ching traveled by ship 
from Kwang Tung in China in December. That period of time, the 
North Pole was turned to far from the sun that was the winter of the 
Northern Hemisphere. The sunrise was in the end of the south. Then 
the sun moved to the equator in the end of the winter. In that period 
of time, the duration of nighttime was used to longer than daytime that 
would be changing; its duration of nighttime was continuing to 
decrease. 
 I-Ching stayed in Fo-Shi about 6 months that he watched the 
sundial in the spring in the Northern Hemisphere. That period of time, 
the duration of daytime and nighttime was equal that was called 
“Spring Equinox”. The sunrise was in the northeast. The sun moved to 
the equator. Then the sun moved to the north of the equator and the 
North Pole moved and turned to stay close to the sun. The weather 
was warmer. 
 I-Ching stayed in Melayu about 2 months that he watched the 
sundial that period of time, the duration of daytime and nighttime was 
equal that was “Autumn Equinox”. It was “Spring in the Northern 
Hemisphere”. The sun was at the equator. The needle of the sundial 
showed that there was no the shadow of needle of the sundial and 

human. This period of time was the middle of the 8
th
 Month of 

Chinese. It could be concluded that the location of Melayu was near 
the equator in the Northern Hemisphere. 
 I-Ching traveled by ship from Malayu to Chie Cha 
(Kadah/Thriburi) where was in the Northwest of Malaysia. Then his ship 
moved to India in the winter of the next year.  
 From this information, it could be concluded that I-Ching was 
travelling in the Northern Hemisphere, he was never travelling in the 
Southern Hemisphere. There were found many evidence and traces 
around Ban Don Bay area following the recording of I-Ching. It can be 
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assumed that “Chaiya in Surat Thani or Ban Don Bay area could be 
the center of Srivijaya.  
                   

 
 

Figure 9: The map shows the weather and flora of the Northern 
Hemisphere was following the traces and evidence of Srivijaya. Many 

stories and traces of Srivijaya show that the situation of Srivijaya was in 
the area of monsoon climate. 

Source: Retrieved September 23, 2017, from https://iasmania.com/hot-
wet-equatorial-climate/ 
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Figure 10: Wind Chart of the world-November to Aril. The evidence of 
the wind’s direction to support that Ban Don Bay was the center of 

Srivijaya 
Source: Thammathikul (2017, unpaged) 
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Figure 11: Wind Chart of the world-November to Aril. The evidence of 

the wind’s direction to support that Ban Don Bay  
was the center of Srivijaya 

Source: Meteorological Department of Thailand (2017) 
 

The maps show “Surface Wind” between Novembers to June 
that was “Northeast Monsoon” or “Winter Monsoon”. It started to 
move from the land of Asia in Siberian that was started from the first 
period of the winter (21 of December) pass the grate land of China to 
South China Sea. Then it moved down to the Southwest. Then it 
passed Thailand to Indian Ocean following the arrows of the maps. It 
didn’t move to the equator.  So the merchant ship was moved by 
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airflow to the coast of Vietnam. The merchant ship could not sail direct 
and across “Thai Bay” to Melayu. The merchant ship had to sail along 
the coast of the Southern Peninsular, Thailand to the end of Laem-
Tong. Then the merchant ship would sail to “Melayu”. 

 

 
Figure 12: Wind Chart of the world-May to October. The evidence of 

the wind’s direction to support that Ban Don Bay  
was the center of Srivijaya 

Source: Thammathikul (2017, unpaged) 
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Figure 13: Wind Chart of the world-May to October. The evidence of 

the wind’s direction to support that Ban Don Bay  
was the center of Srivijaya 

Source: Meteorological Department of Thailand (2017) 
 

The maps show “Surface Wind” between May to October that 
was “Southwest Monsoon” or “Summer Monsoon”. It started to move 
from Indian Ocean in the middle of May, then it moved and passed the 
Southern Peninsular. And then, it moved oblique to the great land of 
China following the arrows in the maps that was the source of a lot of 
rain. The merchant ship had to rest and wait at “Melayu” for monsoon 
changing. The merchant ship would sail again by using the wind from 
the “the Southwest Monsoon” or “Summer Monsoon”. From these 
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reasons, it could be concluded that the merchant ship could not 
directly sail from “Kwang Tung” in China to “Palembang” in Indonesia. 
The merchant ship had to wait “Southeast Monsoon” at Melayu for 
sailing to “Palembang”. However, the meteorologist- Methawee 
Nuanla-ong (2017) argued that the merchant ship could sail tide around 
Ming Dynasty (1368-1644 A.D. or 1911-2187 B.E.) that was after the 
Srivijayan period. 

 

 
Figure 14: The evidence of the wind’s direction to support that Ban 

Don Bay was the center of Srivijaya. 
Source:  Thammathikul (2017, unpaged) 

 
This map shows “High Pressure and Surface Winds”. High 

pressure sources on the surface of the continent and in the ocean that 
created low temperature and different pressures. In addition, the earth 
moved around itself that its axis was inclination about 23.5 degrees. In 
the same time, it moved around the sun in the oval shape. The wind 
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could move between the continent and the ocean that could create 
different seasons in the world. So “the Northeast Monsoon or Winter 
Monsoon” and “Southwest Monsoon or Summer Monsoon” would 
move oblique to the South China Sea and Indian Ocean. It could not 
directly move to equator. 

 

 
Figure 15: The map of Borneo Vortex 

Source: Retrieved October 25, 2010, from https://www.google.co.th 
 

This map shows “Borneo Vortex” at Borneo, Indonesia. If 
vortex was severe, it could create cyclone in the sea at Borneo so it 
really hard to directly move to equator. Moreover, from investigation 
about “Borneo Vortex and Mesoscale Convective Rainfall” by S. Koseki, 
T.-Y. Koh and C.-K. Teo, 2014: np. stated that “Borneo vortex grows 
over the equatorial South China Sea under cold surge conditions in 
December during the Asian winter monsoon. It is unlike a typical 
tropical cyclone or typhoon. From the map no. (a) shows the 
northeasterly winter monsoon winds prevailing over the South China 
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Sea turn northwesterly when they extend into Java Sea due to the 
change in sign of Coriolis parameter across the equator.  The Borneo 
vortex and the comma-shaped rainband over the equatorial South 
China Sea associated with cold surges. The absolute vorticity tendency 
revealed that vortex stretching due to intense low-level convergence is 
mostly responsible for growth/maintenance of cyclone”. This 
information supports that it hard to directly move to equator. 
 

 

 
Figure 16: The evidence and sources to support maritime trade in 

Srivijayan age 
Source: Adapted from Jaisuwan & Naivath (2007, unpaged) in Nuanla-

ong (2010, unpaged) 
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 This map shows the second period of maritime trade of 
Srivijaya and the ways of monsoon to support travelling in Srivijayan 
age. It shows that trade wind of “Northern-East Monsoon” or “Cold 
Wind” from the great land of China that moved to Indian Ocean. It 
started in the middle of October to the middle of February. This wind 
would the most strong in the 21of December that was the first start of 
the winter in the Northern Hemisphere. However, “Southern-West 
Monsoon” or “Monsoon” from the Indian Ocean across the Southern 
Peninsular, then it moved to the great land of China. It would start in 
the middle of May to the middle of October that was source of a lot of 
rain and heavy monsoon in “Southern-West Monsoon”. 

Thammathikul, 2017 comments that Suvarnnabhumi or the 
Funan Empire was the first empire in Southest-Asian history that was 
called in the Chinese chronicles as “Funan Kok” or “Hoolam Kok”. 
Siam-Srivijaya had good relationship with Sukhothai likes close friend. 
However, Southern Thailand (Srivijaya and Tampornling) was under the 
controlling of Ayutthaya in the middle of Ayutthaya period. From 
investigation about background of Siam, the author has learn about the 
calling of “Siam” which could be from “Siam-Lawo” that was not from 
“Siam-Ayutthaya”. Because the name of “Siam” was calling before 
Ayutthaya and Sukhothai periods. From several of evidence and traces, 
it could be concluded “Siamese” was still in this land at least in 1182 
B.E. 
  
Conclusion and Discussion  

Geographical position of Takuapa-Ban Don Bay route in 
Southern Thailand was suitable to expand its economy, religion and 
politics. From interpreting the diary of I-Ching (Chinese Monk) and 
Sieng-Jun (Chinese Envoy) by comparing them with other traces that 
proof about the situation of “Chaiya in Surat Thani could be the capital 
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of Srivijaya. Chaiya was a hub of international commerce and it was an 
entrepot to control the east-west trade that was the direct line of 
communication with India, Chinese, Arabia and Persia.  Maritime trade 
was significant for the Srivijayan world that contacted trade worldwide. 
The author has learn about the wisdom of Srivijayan people who 
followed the “middle way” of the Buddha as principle for their 
behaviours and they recognized the major factors essential to build the 
heritage sites such as geographical location, settlement, people and 
lifestyle. There are a lot of advantages from critically assess the 
ICOMOS Ename Charter by comparing it to the heritage research 
literature. Interpretation is to show the meaning of sites that is an 
integral part of the conservation process and fundamental to positive 
conservation outcomes. The conservation is emphasized the 
fundamental role of sensitive and effective interpretation in heritage 
conservation.  So that it has to be careful planning for giving people 
the effective interpretation, for example, interpretation about the 
evolution and relationship of Siam-Lawo-Srivijaya to support historical 
and cultural tourism around Ban Don Bay in Surat Thani. From 
investigation, there were found that good relationship between Siam-
Srivijaya and Sukhothai likes closed friend. Later, Southern Thailand 
(Srivijaya and Tampornling) was under the controlling of Ayutthaya in 
the middle of Ayutthaya period. From investigation about background 
of Siam, the author learn about the calling of “Siam” which could be 
from “Siam-Lawo” that was not from “Siam-Ayutthaya”. Because the 
name of “Siam” was calling before Ayutthaya and Sukhothai periods. 
From several of evidence and traces, it could be concluded “Siamese” 
was still in this land at least in 1182 B.E. 
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Interpreting Cultural Heritage towards Sustainable Tourism 
in Si Phanom Mat, Laplae, Uttaradit, Thailand 

 
Suksit Petampai1 

 
Abstract  
This article reports highlights of dissertation work for the Doctor of 
Philosophy Program of Architectural Heritage Management and Tourism at 
Silpakorn University titled “Interpreting Cultural Heritage towards 
Sustainable Tourism in Si Phanom Mat, Laplae, Uttaradit, Thailand”.  The 
research objectives for the dissertation are 1) to interpret values of cultural 
heritage for specific groups of stakeholders and 2) to create plans for 
sustainable tourism that can benefit tourists, local communities and the 
government, as well as provide a framework for researchers who want to 
study community participation in similar contexts.  The research site, Si 
Phanom Mat, is rich in cultural heritage resources, yet the local tourism 
industry largely does not exploit these assets, nor does it prioritize the 
most valuable heritage resources in terms of developing sustainable 
tourism and the tourism industry in general.  Consequently, this research 
seeks to interpret the values of heritage and create a plan for sustainable 
tourism. 
Key words:  1) sustainable tourism development 2) participation  

 3) community based tourism 4) heritage 5) interpretation 
6) Si Phanom Mat, Laplae 

1A Lecturer in Program of Architectural Heritage Management and 
Tourism, Faculty of Architecture, Silpakorn University. 
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1. Introduction 
 Tourism can be a major source of revenue for countries and 
communities.  According to the Ministry of Tourism and Sports (2017), 
32,588,303 foreigners visited Thailand in 2016.  Of these, 21,664,430 came 
from East and Southeast Asia, 6,170,481 from Europe, 1,405,611, from the 
Americas, 1,522,873, from South Asia and 747,135 from the Middle East.  
Thailand is especially famous for its cuisine, beaches, and reputation for 
friendly people and a laid-back environment.  Tourists come to Bangkok 
for shopping and nightlife, and go upcountry for beaches and outdoor 
activities such as diving, rock-climbing, hiking and rafting. Laplae is a small 
district in Uttaradit province, located roughly 500km from Bangkok. It has 
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eight sub-districts: Si Phanom Mat, Fai Luang, Mae Phun, Na Nok Kok, Chai 
Chumphon, Phai Lom, Thung Yan, and Dan Mae Kham Man.  Laplae offers 
numerous cultural and natural resources, such as the story about the 
Widow of Laplae, Teen Jook dress and Mae Poon Waterfall. 
 Si Phanom Mat is a sub-district in Laplae.  Although considered a 
secondary destination, it features sites such as temples, statues, old 
shophouses, city gates, a market and a museum.  The famous tale of the 
Widow of Laplae, which teaches never to lie, is an important symbol of 
local culture, and traditional fabric weaving and apparel continue to be 
passed down from one generation to the next. 
 With these cultural assets in mind, Si Phanom Mat would greatly 
benefit from the development of sustainable tourism, which would boost 
the economy as well as preserve local heritage.  For this to happen, the 
right methodology needs to be implemented.  This paper provides 
research methodology which can be used to support the plan for Si 
Phanom Mat to meet sustainable tourism.  The map below shows the 
location of Si Phanom Mat.  
 
 
 
 
 
 
 
 
 
 

 

Figure 1: Map of Thailand  
Source: Google Maps, October, 20, 

Figure 2: Map of Si Phanom Mat 
Source: Google Maps, October, 20, 2017 
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2. Objectives 
 1) To interpret values of cultural heritages to specific groups of 
stakeholders. 
 2) To form the plans for sustainable tourism that can benefit tourists, 
the local community and local government, as well as create a framework 
for future research on community participation in sustainable tourism 
development. 
 
3. Research Methodology 
 The research methodology focuses on qualitative methods.  The 
research methods employed include primary and secondary data 
collection aimed at identifying the sites and their overall problems, issues 
and challenges.  Primary data collection methods are in-depth interviews, 
focus groups and participation observations, while the secondary method 
is review of documents.  Based on these research methods, problems are 
divided and then analyzed in terms of three dimensions: sociocultural, 
economic, and environmental. 
 
4. Literature Reviews 
 The literature review for this part of dissertation includes a literature 
review that focuses on concepts related to sustainable tourism, 
participation, interpretation, empowerment, informing and involving 
participants, Sufficiency Economy Philosophy and Good Governance.  The 
literature review is used as a foundation for the recommendation. 
 4.1 Definitions of “Sustainable” 
  To define and evaluate concepts of sustainable tourism, it is 
necessary to first consider the meaning of “sustainable” in this context.  
Academics and industry practitioners have used this term differently, 
emphasizing various aspects that fall under the broad concept of 
sustainability.  
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  According to Swarbrooke (2005), “sustainable” generally refers to 
development that meets current needs or goals without compromising the 
ability of people in the future to meet their own needs.  Therefore, 
sustainability requires a longer-term perspective than usual economic and 
other decision-making.  Accordingly, plans for sustainable development 
require a special awareness of the future.  Hägerhäll, as cited in Aronsson 
(2000), in the Brundland Commission’s report , 
provides a similar definition.  He writes that sustainability “is to ensure that 
development provides for today’s needs without jeopardizing the chances 
for coming generations to satisfy their needs” (Aronsson, 2000: 16) 
  Nevertheless, it is vital to look beyond the surface meaning of 
“sustainable” and into the elements that are being used to create 
sustainability.  In other words, what makes “sustainable” meaningful?  
Aronsson (2000), provides an interesting explanation of the term that lends 
deeper insight into sustainability.  He states:  

The concept is multiple dimensional, which makes it difficult to 
define.  If it is interpreted in its broadest sense, it has economic, social and 
cultural, political, geographical and ecological aspects, which means that we 
must adopt an interdisciplinary approach.  The economic aspect is primarily a 
matter of satisfying human material needs and goals.  The social and political 
aspects relate in general to questions of equity, justice and influence, 
whereas the geographical ones concern, for instance, the consequences of 
man’s spatial behavior, and the ecological ones the problem of protecting 
the natural variety and preserving the natural cycle intact (Aronsson, 2000: 15) 

  Therefore, sustainability involves three dimensions which span 
economic, social and environmental concerns; furthermore, these three 
dimensions are independent and must be addressed separately as well as 
collectively.  Accordingly, United Nations Environment Programme and 
World Tourism Organization (2005) argues that the meaning of the three 
dimensions can be seen as three pillars, which are as follow:  
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Economic sustainability, which means generating prosperity at 
different levels of society and addressing the cost effectiveness of all 
economic activity.  Crucially, it is about the viability of enterprises and 
activities and their ability to be maintained in the long term. 

Social sustainability, which means respecting human rights and 
equal opportunities for all in society.  It requires an equitable distribution 
of benefits, with a focus on alleviating poverty.  There is an emphasis on 
local communities, maintaining and strengthening their life support 
systems, recognizing and respecting different cultures, and avoiding any 
form of exploitation. 

Environmental sustainability, which means conserving and 
managing resources, especially those that are not renewable or are 
precious in terms of life support.  It requires action to minimize pollution 
of air, land and water, and to conserve biological diversity and natural 
heritage (United Nations Environment Programme and World Tourism 
Organization, 2005) 

  With careful balance of the three dimensions above, sustainability 
can be advanced to benefit people, society and the environment (United 
Nations Environment Programme and World Tourism Organization, 2005: 9). 
 4.2 Towards Sustainable Tourism Development (STD) 
  To apply the concept of “sustainable” to tourism, it is also 
necessary to precisely define “tourism” itself.  This will allow the term 
“sustainable tourism” to be better understood and further developed. 
  According to the World Tourism Organization (2011), “Tourism 
comprises the activities of persons travelling to and staying in places 
outside their usual environment for not more than one consecutive year 
for leisure, business and other purposes not related to the exercise of an 
activity remunerated from within the place visited.”  United Nations 
Environment Programme and World Tourism Organization (2005) further 
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defines tourism as involving the relationship among three elements: 
consumers (visitors), the industry, and the local environment (including 
local communities). 
  Due to the relationship among these three elements and because 
of the dynamism and growth of the tourism sector and its contribution to 
the economies of many localities, tourism can greatly contribute to 
sustainable development.  The relationship between tourism and 
sustainable development thus involves three important dimensions: 

 Interaction: The nature of tourism as a service industry based on 
delivering new experiences in new places means that it involves a 
considerable amount of interaction, both direct and indirect, between 
visitors, host communities and their local environments. 

 Awareness: Tourism makes people (visitors and hosts) become far 
more conscious of environmental issues and differences between nations 
and cultures.  This can affect social attitudes and concerns for 
sustainability issues—not only while people travel but throughout their 
lives. 

Dependency: Much of tourism is based on visitors seeking to 
experience intact and clean environments, attractive natural areas, 
authentic historic and cultural traditions, and welcoming hosts with whom 
they have a good relationship.  The industry depends on these attributes 
being in place (United Nations Environment Programme and World 
Tourism Organization, 2005: 9-10). 

  Regardless of the type and scale of a tourism sector in a particular 
location, the three dimensions above are central to sustainability. 
  So, “sustainable tourism” can be defined as tourism—interactions 
of people, places and experiences—according to the principles of 
sustainable development.  Successful sustainable tourism would require 
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these dimensions to be carefully managed (United Nations Environment 
Programme and World Tourism Organization, 2005): 

1) Make optimal use of environmental resources that  

constitute a key element in tourism development, maintaining essential 
ecological processes and helping to conserve natural resources and 
biodiversity. 

2) Respect the social and cultural authenticity of host  
communities, conserve their built and living cultural heritage and 
traditional values, and contribute to intercultural understanding and 
tolerance. 

3) Ensure viable, long-term economic operations, providing  

social and economic benefits to all stakeholders that are fairly distributed, 
including stable employment and income-earning opportunities and social 
services to host communities, and contributing to poverty alleviation 
(United Nations Environment Programme and World Tourism Organization, 
2005: 11). 

  Therefore, we can say that sustainable tourism development 
requires the cooperation of all stakeholders and strong political leadership 
to ensure this involvement—from stakeholders of all levels—and that this 
is carefully monitored and evaluated managed (United Nations 
Environment Programme and World Tourism Organization, 2005). It is also 
possible to say that sustainable tourism development requires careful 
analysis of important factors including environment, sociocultural and 
economy. With careful analysis of these three dimensions along with the 
cooperation above, a location can move towards sustainable tourism. 
 4.3   Participation 
  Participation in the local tourism industry is important for the 
community because communities with high levels of participation can 
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generate greater trust with tourists, lower crime levels (by tourists and by 
locals), and in general better community health (Porritt, 2007). 
  However, it is noted that Brehony (1989) refers to the agreement 
among scholars such as Oakley (1987) and Cohan and Uphoff (1980) that it 
is not possible to define the term “participation” with universal meaning.  
Nevertheless, the literature provides many definitions of participation 
ranging from involvement of people to autonomous decision making 
(Brehony, 1989: 26). 
  Brodie et al. (2009) believe the term “participation” can be used 
interchangeably with other words such as “involvement” and 
“engagement”, and that it can be categorized at different levels including 
individual, community, society and public.  Brehony (1989) refers to 
agreement among commentators, such as Oakley (1987) and Cohan and 
Uphoff (1980), that it is impossible to establish a universal definition of 
participation.  However, government policy has tended to focus on public 
participation, ignoring the other areas (Green & Brock 2005). 
 4.4  Interpretation 
  According to Tilden (1997), interpretation is an educational activity 
that discloses meaning and relationships through the use of objects, by 
direct experience, and by instructive media, rather than the simple 
communication of facts and figures.  In the other words, it is not 
transmitting information but educating people.  Tilden explains that 
personal interpretation is the most effective form of interaction, but he 
cautioned that poor quality live interpretation is worse than no 
interpretation at all (Risk, 1994: 329).  Nearly always, interpretation is seen 
in a positive light as it not only educates and entertains visitors but also 
causes them to reflect on environmental and cultural values. 
  Most interpretative media fall into one of two categories, or into 
both: personal and non-personal (Ham, 1992; Regnier et al., 1994; Sharper, 
1982).  According to Timothy and Boyd (2003: 218), “Personal media are 
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those that utilize a living person as the actual medium for disseminating 
information.  Non-personal media are mechanisms and set-ups that require 
no intervention on the part of staff for visitors to obtain the information 
they need.”  So, for example, tour guides would fall into the personal 
category and signs and digital presentations would fall into the non-
personal category. 
 4.5  Empowerment 
  The term “empowerment” is applied widely across different 
fields, creating variations in definitions and interpretations.  The concept is 
frequently used in terms of individual-, family-, and community-level 
development (Rappaport, 1984). 
  Furthermore, it is vital to be aware that the empowerment for 
tourism-oriented communities will usually concern both social and 
institutional change.  The result should allow a reallocation of power that 

 
 4.6   Informing and Involving Participants 
  Informing and involving participants is critical to the success of 
tourism development.  This can take two broad forms: a top-down 
approach and a bottom-up approach.  A purely top-down model utilizes 
external (i.e. from outside the community) leadership and resources to 
plan, implement, and evaluate development programs (Macdonald, 1995).  
Carey et al. (2015: 167) state “top-down refers to initiatives that are 
directed from an ‘authoritative core’ at strategic levels of government.”  
“In -up’ policy approach indicates 
challenges and opportunities for destination communities to work with the 

  
-up’ policy approach indicates challenges 

and opportunities for destination communities to work with the public and 
private sectors”. 
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 4.7   Sufficiency Economy Philosophy 
  The Tourism Authority of Thailand produced The Second Thailand 
National Tourism Development Plan (2017-2021) (Ministry of Tourism and 
Sports, 2017), building on Thailand’s 20-Year National Strategy (2017-2036) 
(Royal Thai Government, 2017) and The Twelfth National Economic and 
Social Development Plan (2017-2021) (National Economic and Social 
Development Board, 2017).  These rely on Sufficiency Economy 
Philosophy, developed by the late King Bhumibol Adulyadej, as their 
foundation.  This is illustrated in the figure below. 
 
 
 
 
 
 
 
 
 
 

Figure 3: Plan of Thailand 
Source: The Author 

SEP was proposed by the King Bhumibol in December 1997 and has 
influenced both government policy and the economic decision making of 
individuals in Thailand.  At its core, the philosophy guides people to live 
according to what is called a ‘middle path’.  This means that people 
should live their lives without not extremes or excess (Mongsawad, 2010).  
Specifically, Theerapappisit (2003) states that this concept “applies to 
conduct at the level of the individuals, families and communities, as well 
as to the choice of a balanced development strategy for the nation.  This 
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provides modernization in line with the forces of globalization, while 
providing a shield against the inevitable shocks and excesses that arise”. 
 SEP consists of four statements.  The first statement states that the 
philosophy can be applied to all levels of society.  The second talks about 
the concept of the ‘middle path’, avoiding extreme thoughts, behaviors 
and actions.  The third asserts the three core elements of the philosophy: 
moderation, reasonableness and resilience.  The final statement explains 
that the philosophy will work best under two conditions.  The first is moral 
behaviors, which include valuing knowledge, integrity, and honesty, while 
the second encourages people to live their lives with perseverance, 
tolerance, and wisdom (Wibulswasdi et al., 2012). The figure below shows 
the four statements.  

 
Figure 4: the four statements of SEP 

Source: Adapted from Wibulswasdi et al. (2012) 
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  Therefore, SEP addresses economic, social and cultural issues, and 
the environment—much like the concept of sustainability developed 
above.  Mongsawad (2010) agrees that the concept of SEP can be applied 
to the individual, community and the national levels.  He stresses by 
practicing these principles with the two conditions, people can live in 
harmony in a sustainable society and environment. 
 4.8 Good Governance 
  To create successful sustainable tourism, good governance is also 
important and must be prioritized in STD planning.  According to the 
United Nations Development Programme (1997), governance can be 
defined as “the exercise of economic, political and administrative authority 
to manage a country’s affairs at all levels.  It comprises mechanisms, 
processes and institutions through which citizens and groups articulate 
their interests, exercise their legal rights, meet their obligation and mediate 
their differences”.   
 
5. Research Results 
 Apart from reviewing important resources, participation observation, 
and crucial in-depth interviews, the researcher conducted two focus 
groups of key local stakeholders.  The research results shows values of 
cultural heritages.  The research results also lead to the key 
recommendation, which can benefit tourists, the local community and 
local government, and create a framework for future research on 
community participation in sustainable tourism development.  Specifically, 
tittles 5.1 – 5.4 answer the first objective and provide a foundation for the 
key recommendation, which is used to answer the second objective. 
 5.1  Issues and Challenges in Tourism Development 
  Development of sustainable tourism requires that sociocultural, 
environmental, and economic factors be balanced.  This research has 
discovered some important areas in Si Phanom Mat that are important for 
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tourism development.  Apart from reviewing important resources, 
participation observation, and crucial in-depth interviews, the researcher 
conducted two focus groups of key local stakeholders. 
  The present research indicates that for local people, food is the 
most important tangible cultural resource, followed by dress and ancient

houses.  On the other hand, the story of the Widow of Laplae ranks as the 
most important intangible asset, followed by local beliefs Related to Spirits 
and Ghosts and the personalities of local people. 
  Specifically, samples of foods include Khao Khaep, which

food for Laplae people (Cultural Office of Uttaladit, 2015: 23).
 is made of rice flour mixed with water, salt, sesame seeds or other 

ingredients, and is made into thin sheets and dried.  can be 
used to make a variety of delicious food such Mi Phan  is cooked 
rice noodles stuffed in Khao Khaep Khao Phan Phak, which is cooked 
Khao Khaep flour stuffed with mixed vegetables (Cultural Office of 
Uttaladit, 2015: Lot Chong Kem is short rice noodles mixed with 
fishmeal and pounded dried shrimps and preserved sprouts.  Fish oil, 
lemon juice, coriander, and cayenne pepper are added as condiments
(Cultural Office of Uttaladit Although it is not as famous as the 
foods above, Laplae Tom Yam Noodles is a spicy noodle soup with 
ground, roasted peanuts.  In some places, the chefs also add cilantro. 

Research discovered that the local population ranks Pha Sin Teen 
Jook dress as their second most important cultural heritage resource.  It is 
a cultural symbol in Laplae that has been passed on from one generation 
to the next.  For generations, women in Laplae have woven Teen Jook 
styles with many different patterns, which can be worn as clothing in 
ceremonies and daily (Cultural Office of Uttaladit, 2015).  The ancient 

houses are ranked third, as they reflect the feeling and culture of old Si 
Phanom Mat.  In term of intangible cultural heritage, the research has 
found that the story of the Widow of Laplae is an intangible heritage 
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resource that is ranked first.  The legend of the Widow of Laplae is also 
represented in tangible heritage with a statue and with text describing the 
story in brief.  According to Jassadra Suthisut, mayor of Si Phanom Mat, the 
story is about a man who loses his way on a road, and happens to meet a 
young woman from Laplae.  They fall in love and have a baby, and go to 
live together in Laplae.  There, the man is asked to follow one simple rule: 
never tell a lie.  One day, the man accidentally tells a white lie to his 
child, in order to stop the child from crying.  The wife learns of this lie and 
tells him to leave the house, sending him off with a bag she packs.  While 
the husband is walking with the bag, he feels that the bag is heavy and 
sees turmeric inside, so he decides to throw most of it away.  When the 
husband gets home he opens the bag and realizes that turmeric has 
become gold, so he goes back to find what he dropped, but cannot 
(ASTVManageronline, 2015). 
  Research found that local beliefs related to ghosts are ranked 
second in terms of intangible heritage.  The Cultural Office  
(2015: 92-94) gives extensive information on these subjects.  According to 
the Cultural Office, when a family member is sick local people perform a 
ceremony called Gaan Song Pee because they believe that the sickness is 
caused by ghosts and the ghosts want merit from the sick person, so this 
ceremony is performed to send the ghosts away.  The ingredients are 
uncooked rice, streamed rice, dried Chile, cane juice, ripe banana, 
uncooked preserved fish, and betel nut.  These items are placed on the 
spathe of a betel palm ( Moreover, 
Lapae people believe that spirits look after the land, the house, and the 
household area to make sure there is harmony.  This is called “dtoop 
bpoo jao tee.” 
  Laplae people build spirit houses and provide offerings of food 
such as pig’s heads, chicken, eggs, and vegetables (

A person who can talk to the spirit will ask for a 
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sick person’s shirt and tighten it to make a knot and then will ask what the 
spirit wants in order the leave the person.  This ceremony is called “Gaan 
Huang Paa.”  After the ghosts leave the person, the sickness disappears 
(   Similarly, another ritual is called 
“ .  If a person gets sick, he can go to see a 
person who can communicate with ghosts and this spirit medium can cast 
the ghost into an egg and can negotiate with the ghost, to convince the 
ghost to stop harming the person Cultural Office of Uttaladit, 2015: 94). 
  The personalities of people in Laplae ranked third.  This is 
because Laplae people are friendly, and kind, and are willing to share with 
others and look after their guests well.  These aspects also combine with 
the lifestyle focusing on slow life.   
  By understanding the findings above, local people should be able 
to better appreciate their heritage resources, and harness these resources 
to improve the local tourism industry.  However, there are some issues 
and challenges related to tourism development.  These areas of concern 
include issues related to policy makers and the community. 
  First, although the mayor has positive attitudes towards STD, the 
local government tends to employ a top-down approach.  This means 
that they generally do not involve the local community in making policies 
related to tourism development and activities, so the decisions do not 
reflect the voice of community.  In Si Phanom Mat, this creates problems 
because the local community feels that the policies do not always benefit 
the community as a whole or may negatively impact the well-being of the 
community.  However, the authority feels that what they do is best for the 
community. 
  Another major point is that the local attitudes mentioned above 
can be double-edged swords.  Since local people tend to focus on slow 
life, some feel that involvement in tourism development may change their 
lifestyle, so they don’t want to get involved.  Also, the level of willingness 
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to participate in the activities of the community is low.  This can be seen 
by giving 30 Baht coupons to those who ride their bicycles to an event 
every Saturday in front of the museum.  The street at the museum is 
turned into a walking street every Saturday.  In the event, there are food 
and live music performances, plays, and dances.  The coupons worth 30 
Baht can then be used as cash at the event.  This reflects the low level of 
local participation and need incentivize community members to help 
increase the overall level of participation. 
  It can be seen that the location and the weakness of the 
community creates problems for tourism development.  There is a lack of 
job availability in Si Phanom Mat, so people have to travel to other areas 
to work and some settle in the new areas.  Some of these people have 
local wisdom which has been taught from elders and their knowledge can 
add value to tourism development.  However, when they go to get jobs in 
new places they take this local wisdom with them.  Consequently, the 
cultural heritage of Si Phanom Mat is fading. 
  Given the poor transportation infrastructure, it is hard to increase 
the number of tourists. Unless the tourists have their own cars or come 
with a group in private vans or buses, it is hard to travel around the local 
area because there is only one kind of public bus.  So some tourists have 
to pay high prices for taxis.  Also, the marketing of Si Phanom Mat is not 
efficient.  Although people may know about Laplae, but they may not 
know what the legends and culture are or how they are connected to the 
municipality of Si Phanom Mat.  Furthermore, the fact that there is only 
one tour guide creates a lot of problems for tourism development.  In 
many cases the tour guide is assigned to do tasks outside the office.  For 
example, the tour guild may be assigned to be on the tram.  As a result, 
when people visit the tourist information office, they may feel lost and 
feel that nobody cares about them.  As a result, they visit Si Phanom Mat 
without gaining cultural-heritage knowledge, and they may not return or 
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recommend this spot to their friends or families.  This obviously presents a 
problem that must be overcome. 
  All in all, tourism development is important for Si Phanom Mat, 
and the existing issues and challenges may lead to problems that directly 
affect the tourism of Si Phanom Mat.  Many areas need to be improved, 
such as the leadership style of the local authority, transportation, and lack 
of local jobs. Importantly, without local participation to help with policy-
making, it would be hard for tourism development to be successful.   
 5.2  Tourist Attractions 
  This part of the journal discusses all tourist attraction assets of Si 
Phanom Mat.  The tourist attractions in Si Phanom Mat consist of Laplae 
Museum, Gate of Laplae, Phar Si Phanom Mat Statue, the Statue of the 
Widow of Laplae, ancient houses, Teen Jok dress (Pha Sin Teen Jook).  

Also, in terms of food, tourists can eat Khao Khaep, Khao Mi Phan, Khao 

Pan Pak, Lot Chong Kem, Tom Yam Noodles Laplae in Si Phanom .  There 

are also a parade during Songkarn, Songkran beauty contest competition 

and the Widow of Laplae contest.  

  The Laplae Museum, which cost 10 million Baht to build and 
which covers an area of five rai, represents the values of Laplae district.  It 
promotes and preserves the valuable lifestyle and identity of the local 
people.  It is a place for visitors to do activities, see performances, and 
learn about local culture and history.  Tourists can also learn about the 
town (Laplae Museum Brochure).  In the museum areas, there are the 
museum building, the old house in Laplae style, tourist information office, 
OTOP building with products and souvenir, a herb garden with rare flowers 
and trees.  Inside the museum, tourists will experience the Laplae 
Museum Alive Learning Center, which has exhibits on local fabric weaving, 
sculpture, khon mask making and other things related to cultural heritage.  
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The museum also provides tram tours for visitors to enjoy Laplae scenery 
and lifestyle. 
  Apart from the museum, there are other interesting attractions.  
Gate of Laplae is the symbol of the city of Laplae, and was built in the 
Sukhothai architectural style.  Tourists come to take pictures at the gate.  It 
is near the center of attraction, which is Laplae Museum.  There is also Pha 
Si Phanom Mat Statue.  The Statue of Pha Si Phanom Mat is located at 
Laplae market intersection.  Pha Si Phanommat developed Laplae by 
building roads, the first school in Si Phanommat, and water system.  
Consequently, the Statue of Pha si Phanommat was built to 
commemorate his honorable actions.  There is also a statue of the Widow 
of Laplae.  The story is about a husband who lies to his wife and is 
therefore cast out of the village.  The story teaches people not to tell lies 
(see 5.1 for more detail about the story).  Moreover, there are ancient 
houses, which are about 120 years old.  They are located near the market 
and Pha Si Phanom Mat.   
  Also, there is an important traditional style of dress called Pha Sin 
Teen Jook.  Pha Sin Teen Jook is a symbol of culture in Laplae that has 
been passed on from one generation to the next.  For generations, women 
in Laplae have woven Teen Jok styles in many different patterns, which 
can be used as clothing in both ceremonies and daily life (Cultural Office 
of Uttaladit, 2015).  It can be seen at the OTOP shop near the museum.  In 

addition, in terms of food, tourists can visit Pracha U Thad road to eat 

Khao Khaep, Khao Mi Phan, Khao Pan Pak, Lot Chong Kem, Tom Yam 

Noodles Laplae. This street is nicknamed Kon Kin Street. Tourists can 

also visit Khao Nam Tok road or Khao Khaep Street. This street is 

famous for Khao Khaep (see 5.1 for more detail about food).    
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In Si Phanom Mat, there is a parade during Songkran. It starts 

from Laplae Gate to Pha Si Phanom Mat Statue. In the parade, there is 

music and people dance and splash water. Some women put on Teen 

Jook dress and dance along the way. Tourists from nearby areas come 

to see the parade and enjoy the festival. There is also Songkran beauty 

contest competition for overweight people as well. Recently, this year 

(2018) the event was held on April 13th.   Another important event is 

the Widow of Laplae contest. Recently, last year (2017) the event was 

held on December 21st. In the event women wear Teen Jook dress and 

had their hair rolled up. Tourists can enjoy the activities along with 

local people, while learning about the heritage of Si Phanom Mat. 

            All of the tourist attractions in this section are important for Si 

Phanom Mat and help bring tourism revenue into the municipality.  

However, without understanding the historical and social context of the 

assets, tourists will find Si Phanom Mat less interesting.  

 5.3   Issues and Challenges in Heritage Conservation and 
Interpretation 
  This part of the journal deals with existing issues and future 
challenges in heritage conservation and interpretation in Si Phanom Mat, 
which seem to be major problems in Si Phanom Mat and can impact the 
perception of tourism in the area.  The focus of this part is on the 
interpretation of overall issues related to Si Phanom Mat and the 
interpretation issues related to the priority tangible and intangible heritage 
assets in Si Phanom Mat. 
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  In general, there are many issues related to heritage interpretation 
which are important for their conservation.  Without recognizing the 
importance of local heritage, people would not understand their value 
and may think there is no point to conservation of heritage assets; 
however, if people truly understand the importance of heritage assets in 
terms of their value both to local life and to sustainable tourism, it 
becomes clear that there is great need to conserve these heritage assets 
for the next generations.  The problems related to heritage interpretation 
are discussed below. 
  Firstly, as mentioned above, the single tour guide cannot 
effectively support growing tourist numbers.  Tourists need a tour guide to 
offer interpretation, suggest options, and answer questions related to 
tourism in Si Phanom Mat.  Especially on special days such as national 
holidays and local festivals, there are many tourists. The tour guide cannot 
support all tourists.  Consequently, some tourists don’t receive sufficient 
information about tourism and heritage in Si Phanom Mat.  Also, there are 
many nationalities of people visiting Si Phanom Mat as tourists.  Some of 
the countries include Italy, France, Sweden, and Australia.  However, the 
tour guide cannot speak languages other than Thai and some broken 
English.  Consequently, many foreigners cannot ask questions or receive 
adequate support.  Even worse, there is no proper English-language training 
for the tour guide so the guide needs to rely heavily on self-study. 
  Moreover, in the museum tourists can watch videos about the 
Widow of Laplae.  However, the language is only Thai with English 
subtitles.  This cannot benefit tourists who cannot understand Thai and 
cannot read English subtitles, such as some Chinese tourists.  Also, around 
tourist locations of Si Phanom Mat, there are QR codes attached to objects 
for tourists to scan.  When the QR code is scanned, it links to the Facebook 
profile of tourism in Si Phanom Mat.  However, this profile is not updated 
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frequently, and the language used is only Thai, so foreigners cannot 
understand what is going on.   
  Inside the museum, there are many items and pictures related to 
local cultural heritage and assets.  Nevertheless, the same problem also 
occurs: the language is only Thai.  Again, it is hard for foreigners to 
understand the meaning of the assets.  Although there are some signs at 
the tourist office, the museum, and nearby areas, these signs only appear 
in Thai, English, and Chinese.  The use of language on signs in certain 
places is also ineffective.  As can be seen in both male and female toilets, 
there is already a picture logo indicating a male or female toilet, which is 
universally understandable, but they appear in Thai, English and Chinese, 
which is unnecessary.  Moreover, for tourist attractions that have leaflets.  
There are 7 leaflets related to tourism in Si Phanom Mat.  Only one leaflet 
is in Thai, English, and Chinese.  There is also one leaflet that uses English 
for its headings but the description under each heading is still in Thai.   
  In addition, there are two famous food streets which are rich in 
cultural heritage related to food. Si Phanom Mat does promote these 
streets in Si Phanom Mat.  However, the interpretation along these two 
streets related to food is poor.  Only shop and restaurant names appear, 
but there is no description or details regarding the food that they 
specialize in.  For this reason, only local people know which restaurant is 
famous for what type of food but visitors would not know.  Some shops 
use real food such as Kaew Kaep as display items, and if the dishes are 
interesting the salesperson can sell the food being shown.  However, again, 
there is no language other than Thai.  There are also problems with other 
important elements of tangible heritage.  Teen Jook dress is shown in the 
museum and a shophouse nearby.  However, in the museum, there is 
description only in Thai, and at the shophouse nearby the dress is 
displayed without any descriptions about heritage.  For the old houses in 
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Si Phanom Mat, it is hard for people to know about associated heritage 
values since only one leaflet mentions them. 
  Similarly, the legendary story of the Widow of Laplae, with its 
moral concerning truthfulness is written on the Statue of the Widow of 
Laplae near the museum; however, again it is only in Thai, so foreigners 
would not understand the legend or profit from its wisdom.  This is a 
crucial omission as this element is ranked first as the most important local 
intangible heritage asset.  Another major point is that local beliefs related 
to ghosts and spirits, ranked second in importance by local residents, are 
only mentioned in a book (

) provided at the office of tourism and in a sign board at the 
museum but have not been interpreted, detailed, or explained anywhere 
else.  Even worse, the personalities of people in Laplae, ranked third, have 
not been interpreted at any of the tourist attractions in Si Phanom Mat. 
  All in all, the analysis above demonstrates that there are many 
problems in terms of the interpretation of both tangible and intangible 
assets of Si Phanom Mat.  It is impossible to support tourists with only one 
tour guide, and without proper translation of all leaflets, documents, and 
signs—into English and Chinese, at a minimum, it will be hard for foreigners 
to appreciate the unique cultural value of this heritage.  There are only a 
few heritage interpretation techniques being used here. 
 
6. Concluding Remarks 
 This section makes the key recommendation for STD in Si 
Phanom Mat: the creation of a local tourism council.  It critically examines 
the current approach of the local government of Si Phanom Mat in the 
area of tourism development and its limitations, plus relevant ethical 
issues and concerns.  Finally, it suggests a suitable model for the council 
based on the principles of good governance, a bottom-up approach, 
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empowerment, and the sufficiency economy philosophy, and stresses how 
a tourism council can help achieve these aims. 
 Good governance can be defined as “the exercise of economic, 
political and administrative authority to manage a country’s affairs at all 
levels.  It comprises mechanisms, processes and institutions through which 
citizens and groups articulate their interests, exercise their legal rights, meet 
their obligation and mediate their differences” (United Nations 
Development Programme, 1997).  Furthermore, good governance involves 
openness, participation, accountability, effectiveness and coherence 
(Commission of the European Communities, 2001).  The concept of good 
governance will provide a foundation for the planning process to create a 
local tourism council at Si Phanom Mat. 
 Field and secondary research shows that a big challenge for STD 
in Si Phanom Mat is the lack of stakeholder participation in the process for 
creating tourism policy.  In short, the office of the Municipality of Si 
Phanom Mat employs a top-down management style to determine all 
local policies related to tourism, meaning that local participation is 
completely overlooked.  Reviews of top-down versus bottom-up 
management styles indicate that the former is not be suitable for Si 
Phanom Mat.  A purely top-down model does not emphasize on the idea 
of local participation as “top-down refers to initiatives that are directed 
from an “authoritative core” at strategic levels of government”, (Carey et 
al., 2015: 167). 
 Consequently, top-down management makes local people feel 
disconnected from tourism planning and fails to take their opinions, 
insights and needs into account.  This leads to unsustainable tourism 
development because the voice of the local community is not heard.  In 
the case of Si Phanom Mat, this suggests that top-down decisions made by 
the mayor’s office may not reflect what the community wants.  Also, 
because their input is not valued, some locals feel that they are not 
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accountable for tourism in Si Phanom Mat.  To ensure Si Phanom Mat is 
moving towards sustainable tourism development, the local authorities 
should implement good governance practices that take a bottom-up 
approach.  In the context of tourism, this is effective for building 
cooperation between the destination community and the public and 
private sectors (Theerapappisit, 2012). 
 So, the office of Municipality of Si Phanom Mat should inform and 
involve participants (stakeholders) at all levels including the public sector, 
non-governmental organizations, the private sector, and the local 
community.  Thus, the bottom-up approach is more suitable for Si 
Phanom Mat because it fosters local involvement, which can lead to 
sustainable development in tourism in Si Phanom Mat. 
 However, Si Phanom Mat needs to be aware that bottom-up 
approach can also be problematic, particularly if there is a lack of ultimate 
oversight.  This can permit misconduct, such as misappropriation of public 
funds, or for a flawed “bottom-up” process that in fact involves just a few 
elites or investors rather than representatives of all stakeholder groups in 
designing, planning, implementing and evaluating STD.  In addition, to 
achieve the goals above using the bottom-up approach will require 
community stakeholders in Si Phanom Mat to work together, share their 
thoughts and cooperate.  In the context of STD, empowerment should 
focus on five areas including self-help, equity, cooperation, participation 
and networking. 
 The participants should include all stakeholders who are 
significantly affected by tourism at the destination.  If some of those 
participants cannot attend they can send a representative to the meeting 
instead.  The meeting can be in a form of town-hall in which the 
stakeholders meet at the office of Municipality or another accessible 
public venue.  There should be a mediator at the meeting whom local 
residents and the local authorities respect.  During the meeting, the 



339

338 

moderator needs to ensure that all attendants can share their ideas and 
have equal opportunities to express their thoughts. 
 However, without good moral and ethics, the sustainable tourism 
planning council cannot be developed successfully.  The Sufficiency 
Economy Philosophy (SEP), developed by the late King Bhumibol 
Adulyadej provides an appropriate ethical foundation for this.  The office 
of Municipality should educate the stakeholders (participants) about SEP.  
SEP is particularly important because it is the foundation of The Second 
Thailand National Tourism Development Plan (2017-2021) (Ministry of 
Tourism and Sports, 2017), and it is connected to sustainable 
development in Thailand’s 20-Year National Strategy (2017-2036) (Royal 
Thai Government, 2017) and in The Twelfth National Economic and Social 
Development Plan (2017-2021) (National Economic and Social 
Development Board, 2017).  Therefore, by training local participators to 
understand the concepts of SEP, stakeholder participation can be 
improved in the STD planning process for Si Phanom Mat. 
 In addition, it is crucial for local participants to be aware that SEP 
will work best under two conditions.  The first condition is moral behaviors.  
To meet this condition, participants should focus on valuing knowledge, 
integrity, and honesty.  For the second condition, participants at Si Phanom 
Mat should live their lives with perseverance, tolerance, and wisdom 
(Wibulswasdi et al., 2012).  Successful SEP implementation will promote 
sustainable tourism in Si Phanom Mat (see below for the Sustainable 
Tourism Council Model). 
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Figure 5: Sustainable Tourism Council Model 

Source: The Author 

 
 The tourism council can reduce potential problems that could 
lead to sustainability issues with regard to tourism development.  For 
example, the council can study about the future impacts of the three 
dimensions of the environmental, the economic and the socio-cultural 
and set up policy to reduce the future negative impact.  It helps creating 
the plan for sustainable tourism that can benefit tourists, the local 
community and local government.  This Sustainable Tourism Council 
Model can be used as a framework for future research on community 
participation in sustainable tourism development. 
 At the end, whether Si Phanom Mat will achieve its STD objectives 
depends largely on local community involvement and how seriously the 
government of Si Phanom Mat will follow the research recommendation.  
Based on the research of the cultural heritage resources of Si Phanom Mat 
and the evaluation of their relative values according to local people, all 
stakeholders can understand the importance of the area’s tangible and 
intangible assets and be motivated to preserve this legacy, as well as 
develop a sustainable local tourism industry. 
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